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.(Firat&Dholakia,2006:138)

‘Hyperreality 4sdighhd -«

O saadl Qa3 o sulall Cilall g ozl 5581 281500 JLald) alle 8 Ciliia LS dadl gl L b

&80 Sl e JSG il e dad) 51 13 (Brown, 1995:107) sy 5 «Judd) 5 &8 )

A (553 0 e Apadl gl Ja s e ALY aal ey 5y saaie o Al ddad e Tilaie) i
Jladl ae @81l JalSy (s

G sinall 8 Liasad oLal) Jis Y da il 5 s 2Dle W) 8 4l gl a8 0 5m 5 f

Llaals a0 IS wDle W1 dadl 5 a i () sSlginall 4l g5 Al i) (g sall 5 (ade )
Aaadll s miiall o) yda) 5 72 BaL Hl aanal Aanle (paliias e irae slac Y Gl sy
(st () iially B3 sana A8Me Ld G 528 e Y) ans O is 5 (Cova, 1996:16)
i e ey Le Leia e gl (o 5 Apadl gl a8 e s Je gl Clall G LS e
S e e S T RSN PR
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Lo yé i¥laa (pe AT Jlae 45 SV 3l o WS (Firat& Venkatesh,1993:227)
_@)u‘y\é;g)mdmwjui}eBay&AauLwM@A\A\

do el ladlad) el fpaccaty dwmdl oll o 48 5 ocsd 4 aad gl Allad) | 1) 30 g2l
209 2 (el A PR G Ol A ) 2 5
Al L el i Jgn il 5 il

im A3nl) Lpnl ) GuSlae (o ina Lgastn (35S 35 dsadl ) Ja y3 Al L) s
ANaad) any Lo (Sletse (d Taad) 131 T 55 agllacl e 5 5l A 5 (o Sliise @150 5
A agilS penaii] i 3 el (5 g ad @850 O 388 J gl Ialawiaal ST 53 S

(Firat&Dholakia,2006:128) Juall s adl I (s (35 8l uada & 28l 5ll Lo 3

dyaal Yl gl 8 Jaasy LS JLall e idad e Dlaie] o8l JS 58 JA (e

S a5 S a5 A IS e (3 8y Sal) IS A a5 5 DY)
Apladl) LS el (e Ly )

e Y (aline & (e gadlly Sle Y Jilu 5 & aal 5 ol il gl Ja ji 2 5a 5 )
a2l a5 JUa (e ST et Tl LS La o) 0 (e ()Y) raaal 288 30 0ill i g 5o
o s i) Jils gl 5 lBle ) s ol 53 3aY Alle A (e T sad g sl

@l (amy ¢y el a8 Jo alid) e panll 8l 38V a8 gl b Cuensii aal
e 1€ 8 (Edmonton) Gl s st e Jaas LaS Lol dalise JISSET 5 em e
Jlaall ,iS) Creana LS (Parsons&Maclaran,2009:41) (sl sala asaai <G
o da o (S 1 Aile g, ALl g8 e it e ga s ool Sd A il
Sl dlllas ool 38 138 5 Juadl g #8151 o Uals (3l 085 L N &l o) b (i sl
Slad sl 5o Lo dd yaay

:Chronology el Jalsll -&

malally gy (51 g Alandl axy Lad Aol 4y lamall < 31k (e a3l Jalaill (5
b shie Jolie A3laall Gl Lol 4a il e JAll g (bl e il )
Gk die 5 LSl 5l jl danal g Jara dlee & dpalall Cilaal) 8 Jalill e aaiey
b lee ool by aly Ll e ddload) aay e () 5oty el Jalail) ) laia
Leialla s la glaall e Jgemnllde yu o doa o il ol plail) chae b il & gl
.(Brown,1995:107)

(& yaill 5 (bl Ol 5f) dalally daigeall Dland) any La (e e 3l Jalail) callyy

oW ) allaill Ashaall 1 as 55 elatly el Fie IS8 adle Ua grme o) 55 (3 il b
(Brown,1997:107) Lkl delat 5l ) shaia (e bl JS
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adlaall aay W (Brown,1997:107) 4, 8 e ol e 3l Jalaill ) slaie (gt 8
A e pealall 8 s jlia JS8 Alaad) aay Le (g () DA o8 g oalall ) Jaad
a3l pualall 8 il g o)

Aptlaind i dga 5 it A30an) ey Le HU8 malall Jatnal) olasly jdaill (e Yad
bl dga s e Yoy 4l 5 bl ST il ~ual 338 (Retrospective) (za) )
Al ddaail) 8 sl a8l 6l A8 yra g A8 55 gall ae L Jas Jasi e 138 5 A3lasdl 4l
OS) T il 3l () g g N (A S LS Al clainall 4 il a5 2 5 allll
el ge 352 (5 (C3) s rins 8ok S & s Sy Cligiaal) 3 538 ) Ledia go 0 925
Ao gl JUA ey e ¢ gl (Goulding,2002:542) Ll 285 by aedd) )
Dlgia¥) Ao 38 5 Capiaill e g sl 1aa 5 dagaill JICEY) s Al el s LY
Lo (A 2 say Jaaiy ¢ sSlgiany () 2 Y1 (e dpaall o gad) il o855 50 030 A (3 55 gl
s (e Ol i yde S8

:Pluralism 43l ¢

L@—Jl‘; (B8ia }i dallae d—’lﬁé Sllia u-ngl QB g.h\&,“}[\ Cra ;:,;,J\ 4:,3] Sl CJ\ ;\_pw\ gr"'j
st a8l (O’Shaughnessy&O’Shaughnessy,2002:119) ,—ill (e
COAY) allaias s 5 ixall Gty (815 Al allas (Firat&Dholakia,2006:130)
AaalaS Lnandl ax3 o8 (Brown, 1995:107) Wi (difference analogously) skt
dan La ) oS8 Chas A50a) mucbﬂ@ui&)&u&; 450y B3aa)l 3a Lo e Alais
ar Lad 180 5 ) Sl saaeial) ailiadll ST aals oY dabiia ye Gl 55 e Ailaal)
Ao siiall O ppiall G AabAN) CEMall palusi s g siilly Jas A3laa))

AaS S5 Aol aay Lal Aliaiia 3 je o) 2eaS 40l (Brown, 1997:107) 3k

shaal s oY aliie ye cani i e Al AIaal) aey Lab (Ailandl axy Lo 23 gl Le aa ) ALLS

J 8wy bl s e Seil Al sy sl ) aedll o a5

Lo Jaati ) Jilee JS5 DAY mllaias Laadind o)A (Firat&Dholakia,2006:130)
Ac gite &l paaie G Laid Ae gile BSle Ju g & 538 ABlasld) oy

£ S) Aial Jiall 5 jallall ja 535 jalhs aaai 8 jedad dpualall dusedd) a1 31 ()
Ay ddads je A3laal) 2z Lal =il 02a 5 ¥Laall S 8 gl can 5 o 5 (L
Badine 4 yrall ()] 3,88 aandi gl 5 Adlkaal) A28l ol V) caiati ) Hhaill dga s A
A Apaaatl 5 3yl d e LaiaYI/ABEN Al Ja Al G 0 b jlaiden e
JEN 5 Al cldlall JS o ias g Sl

s Ay il 3 yalall g A50aad) ey L oo ol )Y ALl disadd) sV & yedal adl
oy Ll gy o oS ety Cag UL 5 A1an)) g e calla 8 (Slgtinal) aain
G smil] i) 5 yriall GG alle agdl saaa )l Caadd L5laa
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Aland) any La Cl AL ¢ (G guadl) —;Luald

S Abland) aay Ll et all o Sl sale Jaxt o d5laall ey Ll alaiily) )
2 le o a5 a8 22 5 (Jean Lyotard s Michel Foucault s Jacqwes Derida)
DY) oda e Aliiaii b ydas L8l Caeaay 5 480) jie Slae Lgd Gad ) axy Lo g &laal)
sl g Al ) SOV el il (5 gl VUaa (amy LS o g Sl T 52 Gl
DA (g0 ey (S A laadl oo Lo yglil Do) 3xy L (L, 2009:886) 4 kil
A inaal) ) ghaill 5 il Jasally Jiny 138 5 (i sl Y) Lgilndat g ppnill Ladail) ) sal)
¢/ S i (Al ol aall) ey Lo ol A rappliall clalcadll gl
e 081y AY e s e IS 2ay Cusy W e 5 Cudall/AUH 5 Aidalall/3laiall
Gl sha ol sale) Jglad Alaal) ey le g Aahlall o jlicl dsale (Ghidlé cadudy)
e Al e aaing Gaae plhiadd ladll s o S jeday Goay iaall ds g3 3l
0S5 ol (AT el S are o iy ol Gl TS5 ¢ o3 Jid) daas Ao, AY) pllacadl
2z ey (Thompson,&Troester,2002:550) sible ¢l are o ading sl
AN de el a8 gall o2n ) e Akl g cilizal i) apai J slat oLl 3ale ) IS (e 5 Dl
stal) s S el (o5 el e AR A Bl (ilae 2 g5 430 5 S8 (A Hlil)
o A el o gal et e Llle (pSleianall & gmny ey oA Ul 5 (AN Glail) Cav
o2 () 5 Aol amy L ydai dga oo 2l 4 il &gl IS Gl 4l a2 ) 5 A3laad) a2y L
Aokl oyl Cre a8 Cuealis 28 (llgiusal) A8E 3 Hla) o gl e S Ayl
8 _anciall A83all &) 50l 54 (550 o2a (el 5 Adlandl ey Lad colal@iVL < il il 5 sagaal)
Dlgia¥) Ao bl SLaB¥) 5 LY 358 @laall IO V17 LwY1 450 o
GRS 5 (D) ) Z LY e 2SI e Alaad) 3ay Lo (ST Adaall 280 jaall
Sl 5 SOty Ll A e Laiie Sllgiuall mual Euny Dl YA (e dagl)
s gl mual ad Gl dlica Gl UYL LalAl) LA G sl
.(Saren,2011:39) &l Jala LS e Eaalill ga g Jhadl & 2l

a%)aald) Lo dlgiia _;L.ndl.u

Gl ) 85 jleall (18 84 0a 8 2038 0l 3 bl adll ga A8laal) aay Le
M5 Glaill aul g JS S dalull 8 & sedall 1aa ~ )l (Addis&Podesta,2005:400)
S daasiady 30l Sae A (5 sl 723 saill Algi Tay jeae Dlasdl aay L ol S5
o by a5 ey sl a8 4 80al) 2 ay La of I (Firat&Venkatesh,1995:239) o
Ol (e el aal a8y Taaa Lad gad finlall (mma VA willy Cany il g (3 gl
osed (e Cilsa g8 5 A3laal) aay e aaine CilaluY Cay il (Firat,et.al, 1995:239)
ool AL e g edaamill 5 ¢ 3l S5 cAdail g oy g il 8 da el a5l ol
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e ie sana @llia (Y A8a tay Le il Jgn el Jaall e a0 e
(ol lall s il gl da b s el Bl Jia o yedall 138 4 Lesle (3Rl ualiall
(Firat&Shultz:1997:202) W ye 54 53V lag g 38 jall e il ady) g cdadalall

Gl 5 zeabuil) o2y o) a8 siall (e Dol 22y Lo llginne Gl 5V AL GBlaty Lo
Ly nd e (e de gilall Shoal) Caullad § laliadl g cagasll 5 Glaall 4aline 5y hal
e o LS Al e laia ) A (5588 aa L YL paidn g Jiy 4l iad dadl )
le a5 3lSlae A e elually (ST g (g i) Jrandl D&l drgudall J8 (e BLLana
.(Ganesan,2002:53) 5 s& ddasi yo 5 Lgic unh o S5 (Ran ] el dpailic doelaial
Sl olai 4t (say Aiial) g Lnaluiia () 6 D8laall any Lo il 5 llginall (b Sl
il b Gl (e bl ekl 8 LgilSlae coad il 4 e (Bilis b
ol (5 ying Cailday ol (3ila 4 yad die me iy o) dlginad) o 61 (Angus,1989:96)
STl ) 6€5 o &8 giall e Ahaal) aay Le @l ) Al e yue yualic S (gl
kol gl g lal (ol el dlaadlde 3 e J il s Apdaiill sy slastiul
Qlal ae 43 (Firat&Shultz,2001:190) ddliaall il jelia s sl cildasd cpy Lasd
o] (paa sina Ol AT B aa il 1588 e 2 LiYL ST e s 06 ol )
S (e o delaa¥) clleall 8 4G e Yo Al gl ) saseay (s ST 8
e 6 Cead LSl SEI A Y] 8@ ol a8 slall Casa e o) (5_malaall) daal)
Alginn daplall 3583 ks <L 4 paall aaal sall o allay 5 4 pll Lol 3Lall 3352
Gl L] s DY) G J 58 (i) 8 dagd g 0 a8 giall (e Adlaal) any L
o) i (padd 8 AT LAl e G oS Ailanl) amy L ellgine ()l celld e 5 3le 3Ll
[(Firat&Shultz:1997:203) & slgius 13 5 S Gl (Ao JasD 0 AT (5 sy

ABle 5 L) ddee gl 4 g Gl 8 58 i) (IS 4 (10:2008¢ s ) s ms
i) dilee Joa Gualy 38 5l Gld @lasd) azy e dla e el cJaladly Jasdl sl
Alac a8 Apalladl ) Alaall (e dleall oda il g G ccllgianall g pxiinall (cp 48Dl
Al il ol sall Cpe el Jy sy 55 IS g Do Lain ) Blad) yuniy Al yall o2 D!
Lleny oy Le sfcoala J2a (1) (5035 Rl eyl aLai@Y) o3 jlaill Aga 5o Slaaal (5
3 el ) deluall (e aaiaall Jgad o s G jlad leUad lasdl) ¢ Und raald ol
gl A ) 905 o o] s skl ga SR aainall (3 sS5 (A enll) Jaladl
eV ne s giiall g 1,580 Jd clalall ) i) e adiaal 138 o5 s 63 sl
1351388 5 (Liled Loal) alay | sand ad A o LiY agialay Aol o 4Y) dic aa ) 63l
i la b5 e aclial 8 NG 5 05 oY dalud) ells 3l 3 dalidl ) daladl
Jsll (558 o 80092 138 5 s AY) (A e delial 8 AdE  Lpolall el 3,4
JL U A peadll o iy g g o el s JISEYT 5 alud) oda Calidal dniiall
A

AR

——
 —



philosophy of postmodern Marketing — 45laal) da La (3 gt ddudd
Js¥) Eaall — JgY) Juadll

skl Camaay alaa¥) Baaxie 3 jalh any Al 6l Lo s (ld (Perry, 1998:76) s 5
o lSlaal §ge )5 daiia g dy 8 Jlae DA (e ual Y1 &85l Sl Alls o8 Ll 4y Hlas
Aded

O el Jslad Al SO J3A (e ealaall Sall 8 llgiunall 4 5el) oLy (S

.(Firat&Vankatech,1995:250) (adaill 5 ddasSldl Jiles s DA (10 due s gall Al

Gt ey A 5 (eallall) el 28 gl 5 shansd Blasd) a2y L a5 (5 AT 4als e g
B Bilia Sl salely el aal

oS g dnadi Lg llginnall @y ) Ayl 8 Laga 199 (5255 B el ol dilee )
L 4 (Firat,et.al,1995:42) —xe Gl sla JS Gl od g g g adon o (o yaty
Laihsagaa Jlae Jasi 55 A Juai¥) JISaT 8 chas g ad s 35Leal) oda a5 4l )
358 Juady bajaa d8da )o@ a8 ) Al (Firat&Venkatesh,1993:228)
Yaglea d gliu) G saee Ala Jie 4y il Ledlall saal) el a2 a5 3) Jusal
skl g Jlaadl Jie 4 3ay 5 8agan Jlae ol g Aald) e Juaiio mllaadl) o)f aas
peilooa (A el A Dlall SLaall ol (pSlet el iy s G g4 iall
Baas s ) a8 Bl sagaad) ladll s2a (L8 @M (VanRaaij,1993:541)
VLAY 5 8 Juady

&35l (e cllaad (e ) e Yo lSlaall ST 5ol Zilaal) aey Lo cllgine oy
g (o2 uaiall g dadl 5l o yd (LA Lia (a5, (O'Connor&Wynne,1998:841)
O 52w &80 35 (Filser,2002:13) llgived) s ale) ) Cuald IMgial 25 o
Lo ol il Jla () S 3ade daudl o8 Canpal g 281 5ll alle (e de 5y ST oS saliall i)
£ e O siay Alaall aa

Ll sl yedai s dilandl amy Le aainad (5 AN Lnuli) ) (e g dpka il Ll
5ol cllgioall sla ()65 Cua il ST ALY cillaad 25 525 A (e Ay B acay
S Al (Firat&Venkatesh,1993:229) dliiwall L8t} Jlee V) (e de gana 2
Loals Aailine ogt wl ol Bl iy ay ey 8 o 8 A Saall oy Lo dllgn
385 ) ety ) saall sl Aaal) an Lo ellgivna 1t 2 Al (Teschl,2007:196)
.(Decrop,2008:86) suxs cilisa s saaa sl o i Cansi J glay lly

i Gl @l amy LY G a5l et AS jlie A i A L) cllaal)

& 58 ible Bl )b o shadiag pdll Gulall (e ddlise Cile gana () iy ddlaal) 2z La

g saa S Adlasl) aay e Gllgiined palas adinad 4 8 dpelaial Gl )l 4 jlas 4ol 5
Azl 5 Al ety Badeie Claine ) ety O Sy A

alasil ) 5l Y AShall ae Le Hlidga g e ualaall BN G CaS LG Al

) iiall 4 el el campaal LalS 5 4 ol Al ) ety (ST Lelals s 5l dadl

Yy

——
 —



philosophy of postmodern Marketing — 45laal) da La (3 gt ddudd
Js¥) Eaall — JgY) Juadll

ol gt 5 leaddl g latiall shen @llgiuall Jayt ) LalS cllgiinall 4 aga i)
A ppedil) &) 8 ailud) 4y ylaill Vsl aal aal (Experiential Consumption)
Ol il e Allgtiall Lo ggia cidae o yail) eDlginl) Hlidea 55 (Belk,1995:58)
.(Guilbert,2002:75) 4easll i eiiall Jaine (5 jidia 3 yoe o il 5 o lainl Tl 5l 5)
iy yad o adiag dllgial) Hla of sl alaaiu) e aaiey Hlia¥) gl dll ) el
Apadail) dggy gl bzl Y381 e85 (Firat,et.al,1994:312) 4S3iul e aaiay o5l g
AL L) el 4 jail alasind 5 &) oY) e g d il s 4Dl e cabal gall
3 2l 8 e il Eiay WIS 5 (Fosse& Gomez,2007:493) Axiall g s3L Jasi jal)
O el ol g 0 58101 (e dagill call e Tagan o yad LS cilaaal) s cilaiiall (e Jina
bl La gatlay 1 ladlall (e ST A0 o () saB gl i) 138 (g 6 JaS i )
Aanils Laige 0 5S5 f cre Yy @lla] HLSEY) 8 gl gl (pSlgtundlls Ll aghay s
(Bl ¥ Aad) e Eoay A dlaall aay Ll el vl GLé cilar Al 5 al il (0 Aadll

.(Hirschman&Holbrook,1982:92)

o (Ao Al Cladtadl 4 a8 i A jladll Ciladlall (e panll a2 sl Cangal
Gkl ALalSie 5 ja Aae ol Caald Lulall o (fS) €0 68 48 580wt 1 jaall JUiall
i @l 5 3 bl A jad Joad (e ol gall 5 (31 sl jladll cildasa g sl
G g Jaieeall (K1 okl g8 Ly y 3l 5 S0 5ol g ol o o)) g L sUSAL Ay ellgiial)
8y Ol B8 4 ) gmadaiony JUL Gald 38 ye cllia g S sl 68 Cania 8 J sl
e Alginnall 5 (3 guall an llginsall o JU Aol Ldl g 4 jaill 8 Le aals (08 5l 8 4
OSlgiall pa el 318 50le Y aanad dgde il Ay el Gl Y oda 5 Sl
28 (5 gaalld A50all day Ly i 315 D/ LY A 5208 s Liagl eaza 5 130
o2 (5555 Gl8 (Slgtinall 38 (e sasall pa ol L S] 5 4dadle Jsa are (2 GlA
i il g dpelainl) Sl s o CpSlgiua) aaudy o yadll (8 guills 4 5ia Ladlad)
(Cova,1996:21) ¢ smuall Laal gy Al Saall pe agn dalill

2oy Lo A8 (pSletonall (3lat Y slae o e Laals G sl 5 of Sl e
i) 5 llgiially Lalal) aalaall 8 il sale) s cCyaall Jirally By sudlls 3laal)
A5y iral GSlgianall agh Jeay) Jal e dassy g e Gy gudlll aalie delia an
.(Kozinets,2002:22) il

e B aalaall L8ED 8 50l s i Aals g dlaadl 3 VL) paal &y arealld
Lo 8 La 505 JlaiVl Aagada 8 Y gatll VLAtV Lis o) 555 5 5apal) il slaall DS
Ao 5l S lannall dga gl Agal sall 3 yae (o e aimge ST 4 Cuaall adinall 2y
A Slaall (al eV e ula o e YL eV e B4 Spaall A EEN
.(Ganesan,2002:53) 4 yill 5 «la slaall
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Aall e cLat 5 ()5S0 28 A8l YLt 23 galll 138 o D00l amy Lo (3lE s g
OSLs e AN il JaT Al 5 3 e Gl 4 OYLATY Dleal) A jlaall 5 4, lail)
Jaliiall lall Ll e sl () ) zlias coYLanVa il 5 Ly il e s clll ol dglee
O lgiall dxpla 8 Jgatll y Sllgiall 5 (8 gsall (0 ASI )8l dlaad (5 30 1) Jixall (1
‘; a Ll Sy djl e H\ z 1 adldalidl el _aiall Cp— Jl LAY c_’,\ —-
.(Thompson,2004:80),(Thompson&Arsel,2004:42) zuy)

5 cpainall 8 Llall dadl) ANgELY) dad 4 JSE jme 6 Ghad V) (s 1A
AJULA(JL::A Adlaall sy la yuac }i c'&\)ﬂ\ ac 5 S U—’Lbjjﬁd—ﬁ“la}s_u)_‘a;
Dy BEN Gl s B3 ddian 53 T Aiagh 5 gl SN Ales Jing Bl
e Ls ) A ¢ 5Ll lia®y) Al o Llall el Convial 138 U jeae b5 SIGELY)

Y e 50l 5 LY alae 2 sall Cassd s (al8 Y1 dad

Aaland) any La day —slagla

g2t gad S8 LA & el dllgiuall e 2 Sl 1aa o anidels s hideny (ra
SENPN QU TR N (R IS IEN PSR gy PO (R - PR P PR O
Al ) aa8 O aakaid Y Al dge ganl) Clelaall e el Sin oSS Cang 5 cdgalia)
Y deaiall Joall 8 GSlginsall Cilaaina ddlatia Jadd oo Llaall 2ay b ) (3 suall lali
leord A Na g s age sa 12y Al Gla LA lef o Lgiudat o Sy
Gl 585 208 gl b o s ellgiunall e S 35 (Varman& Vikas,2007:117)
o Aanl) axy Lo el 8y Jah i) (e 8 shall JBY1 e ellgial 4y a oliy 408 e
Jsa sadl s «DIgiu¥l (e Saiie Lol ) cana sl 315 LY e 58 5l sale)
Al 5 Jand) Jae 8 ool elliag Y Llle ellgionall 138 o (S & jelal (5 501 ellgiandl)
Gaalll Galdiad g (il (e dpaiall iy sl o (5S35 dnild) slal) ) o 58y Slid
AN e 3858l a8 ) ga Z Y] ) A 5 68l 558 )]

1S Lalaia ) cadae | 4 il il Hall e pandl ol Jasi ) A51aad) g LAY Slaisy)
Ao Lain¥) JSUglly sy Lo Gliad 13 5 (3 suadl IS 20 3l AUS ) 5 llgonal) 4608 5y ylai )
3l sl 3l 8 (g 54l Glasll Caus (Catterall&Stevens,2005:489) daul
Lol JShell jelaa ol A 5 e aclo e 12 5 (3 sl Batiusall dpe ) ClbE
ANaadl axy L 4 oA sl Tasall IS (e clld 235 85 Drs) 5l) AaLaBY) 5 dplpud)
GOAY e laidea s ol sl 8 oy

Gl o Adlaall aes L Ada jo 2 ) Joadll ) an g3 jeda culaleiy) oda JNA e

¢ (Holt,2002:71) s 5 Alanll any e ailiad (e ¢ jaS Cladall 5 alull el
vie 4l A s Lo diia o adie) 8y (Adlaad) ae Ll 4y jlad Aadle auda s 73 5ad) ) L
281 4 sel) sl Al ) 50 Ll e cllgivnal) Ll lasy G g Aadlall (8 48 55 sall &l ol
O sl O (inay (55 sl (Ll sy Targe (Y1 sl 23 5ail) 138 o (Holt) &af
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OSlgiaall 5 AN Hehaally ) sedall dal (e ddle 5 alane culd Cllasi] jin) ) iy
of (Holt&Thompson,2004:425) (s Al gy g uil) culalialy €4 0 ¢ gmyaay
O perle 5 LY pial aglia |9y o (o g pald 153585 O 8 g Jifinnall (3 (438 gasall
Aaxdl) (5 goua A Hlan o g cllginalld JiBally o o IS0 4 sl agallias e )68 ety
Jia (5 AV A8EN o gall (e Caliad 4 sl a jludial A8E M pe a2y 4l o il
A e G G gl (o afian g Waie 5 () s 8N 5 Laipiall 5 2 sl 5 (s gl
Baclisa (o8 aluall o2gd 3 g gall & W) JBA (e S g Lgany A 2Ll 4S Haall 438 65 sl

il e el 8 pSlei)
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(ki il
gl Gl el 5l

diba g

Gasnill 05 Opavadiall g fialll (sal 5 8 CYlaal e guin ga (i gul) CILEIAT calS
YLty JET (e Ll o jliiely e laia¥) asill 5 3830 G € ] auady
ol AT axd alag AS Al Y glae g Ll 1550 (3 suill (535 LS 0y AN 5 S0
aen ol yial e (4 gl CLEMAT Canual 5 35101 5 Caleladl g il 311 (oY gl g 48
e A jial) al) VLAtV L 5l iS5 8 Al ¢y ohaill A S QN el ylay)
oAl (3 gl Aadatl W lly J saial dalae (s culS i) cilala@Y) - Lias)

G gail) CULBYAT o ggda -:Y

Ol gl s 3l e Lgde & jLuiall AENAY) Llaalll (ya 58U Gy il ale = sl

(s b e sl Eusmy sl pmtll ol cadl o Sle Y1 LS o) s A el Jae !
e Sl Gl Ala e g sdai ) Gl jlaal) 84S HLially (8 gl gy Lo We
Y sl LENAL plaacall 50 3l g Jlaba¥) JDlaia) Gl g Al pe clatid) 3l
Gl s CLEMAY) (g JS iy A 3 il g il Giany a5 3) lsens B 055 o (8
il 5 ggalall () La sac agalana (g5 gl pgild ¢y guill CLBMAT (e i) iaay Lasie
(Jamnik,2011:41) L Jexll (G susil) Clasas 50 5) (3 susall (e camy () Llal) Ji)

A L) ca e )Y il 8 (Ethics) cbddal) Ads) Lal) el )

ic saxa sl ((Bourke,1951:4) Lha 5 i ja ga La s laidga s e podull Cild ol
Jee Y1 (e Sl a0 S Qs 1A Wiy 5SSy 3 (g3l sl
Ll julas iad "LEAYI" (Webster’s1965) skl L 55 (Baylis, 1958:3)
Ll DAY e a8y A de sene g BOAY) 0 5il8 ol Al ff _BMAY) KAl
(s »als Jms (Tsalikis&Fritzsche,1989:696) <l slull ael s suladll y JL<aY)
a3 aal s s Lo sl Ladlll of ol suall s e pe Jualaly (5201 a sgiall 2 il @DIAY)
Ll .(Shea,1988:17) 4ddal) s sl 5 @AY 4 jlaieoa ai ol dai g4 5 ~EIAY)
O5Ss 288 IS il Jee ard (53l Ll UBNAY) G e 338 (Bartels,1967:21)
iy ) jalaall 5wl Ll CILENAY) (18:2000¢p0) Coynys Lhla o lapma A4
(Uad 58 Loy il sam 8 Lo e 58 Lo sl a 58 La (g el 8 aianall 2l Lele
& A5 Ll Ml sl 3 )5 sl 2 o aaiae JS (8 CLEAY) (o (5 WS
iy i Ay praa a s Apelaial) Al e Alailadly ) Y1 5 i) lld (o
Ll Line i (gl a gas ST Tey a3 (Daft,2003:138) a38 2 48835 ) gacay LANRY)

Yv

—
| —



Marketing Ethics — (gagml Cil@A|
AGN Eaall - JgY) Juadll

Ao ganall S sl ol inall adiill o lud) aSas ll ail) e g 4 sinall (galaall (e yan
o L dsa el ol il 4 43 daelly LAY dlhd o leg e s Ledsa
DA i dalee 5 WL Bl Lad 250 52 Ly

Jlsal QUL anll Ley Al 5 cdalucai¥) g ¢ giatll Jlae ) s DAY 1
) Al fgalaa () yai SLESAY) o)) 5 AL 5 Aaadll g 8l 5 Al 5 (bl 5 @)
Ll mamaall 5 cegall s 2l G

i AT ) slaiay 4 gul) b ) Al 5 AadsDU ey 58 V) o La (8 gl CLEDIAT
S il 5 dabisall cile sanall (o 2ganll e s aainall (o o o3l @ glull il Gand e
2l ¢ aaty (ala iV (pala BV die LENAY] Al SIS (5 sudll L Alalall
o2 CailS 13) 48 yral Alide 5 a2ate i Cilga g (e il yuail) 02a %58 5 (o ualll A
A8l alaie ] o AENAY) A 5 puall 6 SN gaiad) JEMAY) o seiall 8 35 syl
OAYL )l Glall e baalail g dasasall Jlae YU Al 3V 5 AENAY) adll sle) je e
3 e a2 GBI 3y ol AT Jlas &) (Parsons&Maclaran,2009:121)
Sl Al ) IS Lo e 8 8 Adlide JWEL Lgianl dasi 35 (sale f ALl iUl
«(Lantos,1986:5) 4ENAY! AUl 5o dalhae Lpalle e LSl 5 cac ] o 30U & sl
Leale aaiad il G st e i () i et dale 8MAT 3l ) zlaas
.(Donaldson,1989:177) <\< il

DAY A Sall g bl a3l Ll (5 sutll il @Al 325 o 1Sy el
(Bl Jlaad A (58 alas o 38y guail) il jlacll

o Jelim il LA Y Jal sall ST 5 50,01 (Berenbeim,2000:7) 3
Led @AY jgay ol s .l a8l il o ggémy\ Jalsi to il el Lecany
LAY e Lal il STAS il Jea 3 ) sae dpa]

O ina Ao laia¥) A g pnally Las s Lalis ) Jass 53 @AY (8 (5 a0 2als (yas
LT s all 5 S S Jae 4 (355 gaine (3 e Laia ) e e Lain 1 A 5l
Ssladly a1 g5 Lglan g 4S5 Sl A 8E y 5 Jat o 1l Lsa  «(Goolshy&Hunt,1992:58)
Y e (3 sasil) B yla) alga (e L3 () 5K 0 5 (AR e Sglid) aia s EDAY)
Ll (805 Galas Lo Ul dath ) canns S0 (g AEDAYT e el jaY) a5 5aY)
.(Ingram,et.al,2005:249) ale IS mlbadl clanal J8 (0 4S5l (i

b (o Laa (5 A 488 (a5 5 5AY 4 (e & 550 La sale AEMAY) el
Cilga 5 COAT e el Clagiailld Tas Laa | el alle IS G5y gutll EMAY) ) ginal)
Sl Ll 5 ol gl shaie (o (i suill SLENAT i yey LBMAY) P Sl
Aagy gl Slaband) 5 A paadanal) g Ay ad Bl A g 5uuall g A8 5 juaall dodle Sl 2 S sl
A llaall Cilaal s il U Glaiy) llaS g 4l 3l o yad i) Ciled pal
.(Murphy,et.al,2005:17)

YA

—
| —



Marketing Ethics — (gagml Cil@A|
AGN Eaall - JgY) Juadll

e Slaie VI 5y A ISl 5 Agalall LAY e ading Y aainall a0 () o slaall (1
O LS il ol il bl 5 A (e de seaar claadl) e 3 ) Ay ) cililkay)
Lo Ao elins LAY g pgSiuad (5201 O 38 e Calalall ) 31 aady 3 Saaiall ¢ laY)
at e cliaasill e 380 8 Al Al ) sae ey o GLENAY) & gun g S, a0
o zlind Al dalgll cdlSaall (e Jaladl 3 all JEDAT S & gLl 30 5 ASLE Ale 431 (4
Agalai®Y A arill Alae it i Jgdad) ) 58l g b A el Jolail) g Al )
ailaghati 5 455 ;S8 81 ) glaia L8 (SUAY) Conpaal AL adinall oLl andy Lay e Laia¥l
S il il 4le 5 dpaiadil) ailuaiie Al gAY & slall il 431y Laild Bpas Ldle
a8 Al COlara) ol cOISE Cpladiia bl Juzadl ) J gaa sl pal a5 alall LIS,
el 2o g Jaall s (g yia

s sl 1 5l aial AENAY) ol e V) Gondaty (3la (5 gil) LEDIAT (La Gl
A8 b ulae s LENAT LaSA (gl LAl jlsie) (<5 (Smith,1993:10)
.(Gaski,1999:316) G s—sill Jlae 8 aldaill 5f L 8MAT el 8 ol 438y sousil) s jlaall
B 2ol g AR gy 8 Al bl o bl s AEMAY) A8 sl il jlaalld
Afia ) sac Bl o G gil) CUBAT (L8 (s )AT 5 lnys  JaY) AL sha 438 st lBle oLy
A8 il il jlaall g el ) yally Adlatal) AEMAY) Ol jall g julaall g & bl ae ) 68 JSua
ae) @l ) e By sl LEMAT G (Ferrell,2005:3) - s .(Lu,et.al, 1999:91)
Ay sl ) A0 e A yiall i)  AS il sliac o gl oSa3 ) (Loalaall 5 ulaall)
o ed sl (& sl o) paY)aaad A plad) s alaall e G gl ULENAT S i
Ol 58l Y 5 Ay sl Ada s e Al g anall AS 58l 5 llaall Claal saasy 3 saill
Dstaii gy guil) CLENAT 8 cainal) ol sl cilad 5 e 38 5 G guual) ) rling il 5l
Aoa) W) )Ll G ol gt ) o sl By il o) jaay Apandaiill 5 A gilall Liiadl)
i sl o 3all il s ans Alaiall gl ) 8 MAH die ZENAY) a5l agenl 55 L Llle
O ey )48l (Rallapalli,et.al,2000:65) (zms il s GlSall s smudl 5 misall)
Jlase (& OIS il Legad 5 Al AEAY) Llail) (e dyandl ) i () gouill Apmydall 3 gaal)
Adling Hlas g 5 By geitl) CLENAT Jalyy 3 suill o jlas (o S med 5 05l Jlae Y
s Al LEAY) Le S oo BRI O adll 5B den s cra e Jasa e
Ui (8 sl Jlae (B AENAY) il i LEl Flike o4 sinall Claulil] 5 dpaddl) Al
235 O S A w58 Akl gall 5 Al g el 5 cal Sl 5 Gaall Jia Jiliadll ¢
Dsbaie (e LEMAYT 38 o AT Aali s AS il HUa) A sl A gull <l )l
Giniia Lng 5l (55 mm can )yl 5 b snall g Apaadal) Bl olaf o i i 5 4S5
e 8 (GU0,2012:14) i (Ferrell,2005:4) 4-8MaY) <l ) ,all dasy 1S yidiasg
<l el ALASY DAY julaall 3ondai 38K A iagia Aul o LAl (3 sual) @Al
e Ae gana Lgdl (e Gy gutl) CLBIAT ) i da o Sy 5 LS slaall 5 Ay 5l
Obd el oda b cadlad) Claal aen 5 IS 58 e Jaladill 3o gall LS SLL)
laall o)y 5 EAY) Taal) pe Juelaii ) A idatl) CLEMAY) o 3aa gall LS Ll

Y4

—
| —



Marketing Ethics — (gagml Cil@A|
AGN Eaall - JgY) Juadll

5 ol e 3aslall 3 gt Ay gnal) Ada Y il 1Y) Lo 2aad 5y guddl) CUlEMALE A, )
i)Y da oo et Al ol (Smith&Quelch,1993:13) e JS G5 . ainall
85l o Allaall dleall g (Jliaad) jpeiill g el e laiiall) b Dbl s
B Gas—ill 8 SLENAY) G ) (Rakesh,2012:72) Jlils (a)sill (o8 el
Ulae 5 Gla) julaal darie Goukai el g AAT LG Hhay By guiil) Jlaef 4 jlaa
IR | FLIVETG \\Sj%c&fojsﬂoiﬁdaggiwqw\ Y s on AY) elad A8 Ll
Aleld ()5S o1 Ay gl Lgilas ()8 2y ) (Sl e alA) Gy sl CUISEST ) (L3S Ale
e e b b Lgle Jsanll 5Sa preaill saall o il aa a8 2 Sl Laa
Alainall Aplazadll g leall e LAl (8 sl 8 ol ial) g A8 Glads (oSl A
pa Alee il 35Sl 5 jludll ) g3 Juendl aalial Gillaal) 433 6 sl
Aclaia) s dpalaaBiV g dpd wlall 5 calially (il Gy sl o) o dl A @Y il ) 4l

.(Mccabe,et.al,2006:102) duiall 5 dausill 5

S i) B AENAY) Lzl - Lol

i Aolee A i AN ga "GLEAYIM gl el o Jlasiyl )
G.d:d\ 8atl) 33 g G.AJ\AY\} s aity) dalsll o Jeadll Camiay L;)L.J\ 5 giaall
ub‘z’b«m a8 ) gall a ‘Ju—‘) Sd—dai lednl o dlge
ad i Al aagll (85 pala izl 4 AENAY) Lzl b (Meel&Saat,2002:21)
AV e (sl ol ol @l g sl JS5 A8 5 gl de genall 5l b s
Alad e all oo Gy sl Jlae (3 EIAY) Ll aal (1« 5 (Daft,2003:139)
sauaa ANAT Lol Loal oy a8l Al aladiind selul 55 jlall g 200Y) e claiiall 5
e Y el el st AEDAT Lliad  JUia) Jaras e g ¢y gonsl) Jlana
Ll L) aad &) 5 (Baumgartner&Pieters,2003:123) 4 s SV 5 ,Lall
AN L) 25 jal A0al) A8 sl 4 el 8 as i) s Llialll o2 Jia ) jain
GRS day pa Ble e (53 (e G gmmiill e (o A ylail) )y slatl) JAS G e IS
i o "Janll" Lla (e Lelad Sy il jlie W) s2a O il il e 5 cpasall Ji G
s lae aoren Jai g 45l Aadlall 5 cdaddll 53 g g (Ahagionall Ay sutl) s laal) (JUial)
Ll s .(Abela,2003:342) 4L gha 3 58 Jid Ly A yall MY Llzadl) Jlas ) (G gul)
e HAST A EIAY) Ll Qa8 sl COLEMAT 20 3 (8 Lanll (5 sl e
e O shelnty 0 5Lall L8 (o gl CLEMAT Dl 8 a1l e DU L 5 (Jalaall
5 .(Hunt&Vitell, 1986:5) Jal yall saraiall JYain¥) ddee A (e 48AY) Lladl)
b LS g Bamie Ylae b Lage 150 AAMAY) Llizadl) a8

—
| —



Marketing Ethics — (gagml Cil@A|
AGN Eaall - JgY) Juadll

Lleal) g dalal) cilBMall Jlaa A ABAY) LLall

& sl z Al () e s Ld Tl cVUaiy) QIS aoas (o Al daladl 8Dl )
ALl A aleiall Baraall Calaa¥) s (a pad Galill o gae IS 5 (AS 53 Gay) Jala)
Leil ) 54 8l s aaléill Jaliall Ladd) LAY et 2 5 danie alada 5o 5 Jaliidl)
gl ol ) bl 5 48 53 e Ay el L) JIKET (e JSE (1 (8 Aleall 5 adde Laliall
s dad all g1 sl L e a2 Y il s 8 L) Jii g e ) dgad) J8 (e g
DY) G Jac 53 3 ) saa Al g oLl & dalad) 8D 5 caledl HLAY) dag gl
Js) aliall 8 et i) dalad) L8Rl (e ) g il Ao alld dlgiad e J uanll
OY tlglaiia s A8 50 Jpa Aplagy) e sheall 535 Gt A A snil) Y LaiYL
AN Lt e ) a5 JoaiVI ST e IS5 a5 Udle ) Jias dle
YL da gl Ailpa s oL o aclad 05 jaiall 5l dads 5 dalel) cl8Dalls
JSLiall 5 yla) Ao (5 st 5 dloadll laal 3 A8 5l (o saill 5 aalall J 5 5 Aol
Aol g 3e 2S5 g 20aT 5 calall (6 day s Al e Jalealls oY) aeld y dluadl
aillad g el 2ot ul S0 e e 51aY) delud g LeS cdadall Aaliaall 42315 Yl
.(Ogechukwu,et.al,2011:50)

il e Bl 5 adE) ) B ABSAY) Lkl

e ol Rl Jaina (5 yidie e il bl il (0 S50 63 8 (o) gl
By inadd S B ke A 5, ol JS8 el S8 8 IS ) s el Sal ) 4
JSi Jaaall ol dana o dals o) 3t cplainall (5l 3l g L) ol saclisall Apadd je (5SS
latiall e e (5 sdai dmy e Gy sall 5wl A jlai A peal 35 ,<8 e s
aladiul Jied Cilgdl e (8 gl Wl alainall (il 31 JlatdU Cailgll aladiinly cileasl)
33 ol LKA e (il gal) Sl g 2my (e (a5 ol 5 Cilanal) LS o) Y il
Clagiall o saie eledin) J8 (e AallSall g Cailgll 3S) e alasiinl Jixy a2d oo Gy sal ()
(e a5 el Y1 38T 3y sl e Aeddl) wai g ey e AL ) Galaiaall (L1 3a
andll ad) 5T s V) e s EAY) pe o gLl Al O cailgdl e ALY
SV b 5 VLA Gy sml) il g (e AT il (ol (g0 ailed) e (3 sl D 8 Ly
oda Jha 8 Jeu¥) ged il 3k (e ol an gl Lga g Caay amstl) ol (e 1,88
A e age g sl ddie e Cileled) dsag die 5 pmleadl JuaiV) Al 4 jlie o g bl
.(Ogechukwu,et.al,2011:51) alusll

R

—
| —



Marketing Ethics — (gagml Cil@A|
AGN Eaall - JgY) Juadll

cialanl) g ddail) 8 ABMAY) Lladl o

il sl o il Agmilly Asld il g ny )l Ciglatl) 8 AENAY Llail) (e
(e A i) Al U g ecataill s Al (el 5 eciliill g Aimil) il gy 5 el
b Silaslaa b 55 I (e LN Jlai 38 234N e dpanl) il slad Caulill Al
Slasadl (e SIS e g stiny a8l sl 8 aiiall Jasy AT e #)58) Bash e ol el
o2 IR e Caalal) 5 Anueil) e sy Ll el e o gllaall (e J1 i 4 sl
Aad Jie) el il gind il Jiad) e 30l Y gl e 8 sl 585 Lesie
s Ll e AT Ul (28160 A agle oo Laassuall o i HST jedas JbdU
Al Aadlall Ly Aidan o iy paiall A el Aadlally Lad Lanie 5 BDAYI
s oala ISy Ban 3o 355 Al jue Caglail) g Apil) JSLie (e Sliad dd g yrall 4yl gl
AllCat e sbea e 4 gine Al 055 Lavie JUbSU Aial e 228 il 3 hal) cilaial
.(Chonko,1995:195) Leiias ¢S ¥ Ay 3 iy A 55 Ladie 5 Caulal] g 2l

cladiall @il 8 g ASMAY) Ll &

Gl 5 Japladilly A dlerial) AENAY) JSLEAN (e SN () pddil (3 giil) ) e a5
CLEMAY) Cua dagaall cilaiiall yy gdai dlee ¢l Jars e el Cllaagl i
Gl (8 Al cilaiall jeluilanie ipllas g LaS (LS o1 305 iAo paia sall
cilaiiall c¥lae Gaxy (Y5 .(Morgan,1993:350-351) ¢l il 1y caras il
La ye e ST A @AY KL il 4 alin )5S La gad Jab) (1 al J e
S8 IS8 () iy 8RNI A8 Hhall glé ) 1315 (Chonko,1995:188-189)
2<% 5.(Rotfeld,1999:313) (Al acaddim o udll by 5iwsall e 8 (8 5 sall
el 38 430 o (3lalie g aa g ) AEDAY) @A ) (Schlegelmilch,1998:81-82)
Aalaal lall ol 8 Gl A

(8 Adline L83AT &l e ) gaadin G GOV (e i i EDIAT ke sy el
agit) g L L 1,8 Sl A8, sl 3 gall Lo LI 5 cagn Saalaldl ol il cul ) 8
LY Teay 5 saaa Lot c¥laial | sgal o Lalllal g 48MAY) Lladll (any i 3 ) secaiall
Ay ) Jis e 4 A BNAY) Sl ea el 13 g il il dnguda A paa (e
Aobis (a6 a8 GIAY) il i gand (raa jlaal) clalall LT (4 (Smith,1990:10)
z sl (5 s a seiar (Levitt’s,1980:20) 558 Ao aliad 218y g8 AENAYI o) il
el Adlian, il giae 4300 e o sal (S geiiall G (Cpial) 2S5 Cus (el
Lokl yualiall 2l g 5 () gidal) g (JSLEAN Jad 4l 520080 andy A 5 ¢ by
O 0 adlia ol cleas Ailia) 4 duali 5 gadall gilall g Badsie 2l sh 863 A5 Al
(1) Sl JMA (e z3saill 138 (Kotler,et.al, 1999:363) s .o pill d=is Jal (e

Y

—
| —



Marketing Ethics (gl CilBMA]
AGN Eaall - JgY) Juadll

1 Jsad
cilaiiall A el glual)
Source : Kotler, P., G. Armstrong, J. Saunders and V. Wong:, "'Principles of
Marketing'* Prentice-Hall, Hemel Hempstead,1999,p:363

allas 2 jae e STl e sl ) ks o (S 43l ¢(Smith,1990:11) ¢z <l
b LS 5 5 ) saaliall Ll el g cliiall (e 880 A ja (A o el B Ay e dpala
ila) 250 68 La i) Sy MUl griiall ol 3 e La ey A83AY) &l jlge ) )
G il e TS 555 a5 iiall gl s auil Aad gial) AelaY) dailll e 5 5Me ¢ 5030
Aaall 350 b sani La A <128 (Crang,2001:363) i s Sie Ay ladl) Aadlall Lelias
s sl (5030 L orm o) Jinall (e 30 Al 305N JUiall 120 85 (AT oy 505
Lganan 5 g s (gl Aalall 438 ) 1) () oS il xiiall Ll 20 6 ddleciall 4yl 1)
Leiada g elal (e b yal8 (585 ()14 ) oll (L oda (553 Gy o) cdanall Glaal g clgSans g
25 5 ¢y 52 U 00 58 o3a 0 () (S 0y 535 Alaall (3511 A (8 Al a5 Al A3y yla
IS itall way () (ing co 935 dlaa il (35510 (g Al Jumdl Vil 3 Jiati A ilica) 58
Adlcaal) dagdl) Jias Al AENAY) il e V) 4l il g ale

ieail) ) B g ABNAY) Lkl g

s (G guiil) (A Ay saa HEY) Y Laall aal jpeidl) (L8 AEIAY) el dea s (e

Y 3 (Kehoe,1985:71-72) ol J ¢pe 235 ) 5250 e caniliy sf g sl LD

oda g ilaie e JSE ) aSati 4 )\Sia) 5 S il aadiy Lavie LiDIAT saas

Lo alall 4 el cdle Y s Jliaall il alasinl sl and) (2 58 (o LS 4830AT Y Al

el 83 @AY 5 e el adl ol a5y all el
.(Ortmeyer,1993:401)

Yy

—
| —



Marketing Ethics — (gagml Cil@A|
AGN Eaall - JgY) Juadll

sl cl gl B g ABSAY) Lkl 7

clalgial (e ao ) sill <l 538 Lgpad ¢ 55l il il dalaiall A80AY) Lliaidl) s

A e ey 38 Adalual) @l 3l <l i) vie Adabull ¢l alaaiaV1 o V) cAdline Calaal g
g 28 (5 58 e JUall dpas e (Laczniak&Murphy,1993:111) 5 a8 A8A
e DL el aaa (e (V) aall dang 5 cagadl se Jlidl e 45 5adl) alia
G5 .(Chonko,1995:273) 45523l jalie adse 8 dpalall Aad) udi 5 cclainall
A 5l aad) Sl 35 aaal s o8 s AY) AEAY) Lladl) (Cespedes,1993:486)
45 3ail) 3 jlad &l ) 8y Aalatiall AEMNAY) Lleasll ¢ 3LaN 5 o) g (e yall g e piluall (3 gl
S5 =l s il 5 el aiall ALS G5 o) 5l J e VL (b S
S o ilaal (3 gl Jlae 8 485N Wil oL (Bush,et.al,2000:242)
e Ada W5 el A8 6 sa g (3 sl s Y aladi ) LT sl 5 ) A ENAY)
Allad) e Y s 6 umall Jilu 1l 5 caiiall cililana & 2831 5 cdpua guadll 5 e 5 il

oAl c i b g ABNAY) Luadl ¢

mandll ) Sle W) ol sie cant lanaa Sy g 5 5l ddleciall 48NN Lladl
A S Ll A ga g e Lgalins cha @il 3l (8 guil) 3y da saa) o LY
AN A e 3l Jiay 48R Y Gend 335 el (1Y) (Chonko,1995:225-226)
48 jaall (3a gl 5 chyam sadl) Slgiil g caSall e Gadill s 58 llgiil] o <l ) sl
J—las <y 4 (Dunn,et.al, 1990:78) ¢ s [ (Nebenzahl&Jaffe,1998:806)
e 5 Adle Y1 Al )l () ganan sled Gt ) (il sie Can Dle Y1 8 AENAY) JSLal)
Oy LAY 5 (e W) e L A8l (T (Drumwright, 1993:610) s .ol
Ll Jhe g e Ll (3Say Y o g0 g apailig ol HhaW1 g galadl (Sle Y1 Hhidga s (e Lellas
<l G (Kaya,1991:3) g s s (Juiladl ddle Y1 dle ally ddlaiall (5 a1 483AY)
Aaiaal) oy g il 6ld 8 Ly laguall g 53 VL aoses 8 A8AY) &l jlae )
sl Aga sall Claall g5 535 Gl U 5 (A8l lad s ddeadl jlad) 5 ladll 8 dga sall
(bl 5 e guall g 8 aiall im g padl 5 il g3 S 1 Jie Dl jlaall elld 8 Lay) () 52 3)
Gl A8lie 5 2eS sl o 3LaS0 I el 7 54N atk Laxie 48341 je a
le o Laa i 5T 5l G agaasd ol ALY SE Levie 48T e ¢5S8 o Jaing
B IAY) e bl Janty (g aban g ) gusd (1 susall O AasSle agall ey 215l A
i 535S i i Lead s ya e Al 8 Lol (L 51 1,80 clanaall g5 53 Jlaae
) sall Sl ALK Clele sV alidl) 5 280 3 aeadl) cililUas andis i (5 i

A

—
| —



Marketing Ethics (gl CilBMA]
g.'ﬁl.fd\ el - J5Y) Juadl)

At Aadal) 3 ) gy (B el CLENAT -2

an sall G gal) i Bagaal) il V) Gans (5 gnall dangf Gy sl il BDAY L
A —clda¥la adidlaagall Gyl g e ) Shall Gip—uill 5 BBlei W3
A s g a3 0 Of (2) JSE) cpw s (ROSS&Stratton-Lake,2009:4)
ad O30l ebial (s sima (s Al Aadlall 3 ) gam g L O Lim 5 63 gmal] UEMAT (0
S el ) e S 58l Jan (3 gutl) CLENAT ¢ ) die 5 ¢AS il aa s il A8le
(Ye&Ye,2005:266) Laaidia 05 3l el )) (5% e (el Eiaa 13) 5 ¢y 530
Oadl 8 S il Baa 3 ) sum aia g (e 3888 AS 5 Arans g A jladll LDl dasd
G Ll G530 QLS 13 dadh (9 30 (m )y e Al Aedlal) A s 5 L 1)
Al Aadlal) (B gusi LB

2 Jsdd)
A il Aadlad) B gy il 3 La g (B gaull CLENAT cpp ABNIaY)
Source :Ye, W. & Ye, M., ""Marketing planning™ ,Beijing: Tsinghua University
Press, 2005,P:266
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Ladlall 5 (39 pmll CULANAT 8 13 (LAY Loyl 3665 Lg38 < ) it 8 ) ) S il
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Brand integrity

3 Jsdd)
3l zisa
Source : Kotler, Philip, "*"Marketing"* ,3.0: from products to customers to the human
spirit. Beijing: China Machine Press, 2010,P:39

CSR S pill dueLaia¥) Ay gigmall 5 (31 gul) CABMAT 22
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e Laia) Al 5 puse Lgd oS L) 8 (e (a5 o) 1Y Ly

330 () peale Blaalls cplalal) Cada A s () A _lail) Aadlall 5 A8l 5 ) sam 33w ()
G gy (el Qi A ge (o) el LSS (pmdd () AS -Gl A g ) Aaall
il (e 385201 aDIA (0 Jord S S 5 e Lia) il sl (Labboai 2007:10)
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¥all) gy oLl g dga gall Ay il Aa Y pen (A 3 A8 3y 5 0L
O Ol pe 4S5 Ly 5 Al s oa] JalSile aga 43 LS Lgde Jalial) 5 daalil) 4800
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Gl Ao mllaall cilacal Wl (Cay sall 5 ccne 3 sall s Cpatlusall 5 5L 51 el G
DA e e e IS5 AS 8N sais sl e s (nlll mdbaall Claal agd aal)
oo glaall Clelan 5 A il e senall (JUiall i (o) G JA) mlladll sl
(e sSall YIS Sl 5 ¢y 5 )
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3sas ) ol s pady g orliYI s lagal) & Aies 330 ) ) (g2 el g s
Alaia g dllad ST ) oS3 ailia a0 Lavie Cilaasall g5 53 0f (Chandon, et.al, 2000:65)
A Osaling eladl o sa dpaal VI A8 gudll il ) 3 (gaa) 5 miiall & 5 53 ) @l a
g —dly L glatiag L gl Zs—l Al WYI A&yl a e
& sl (A g s dall Al ) Lan yi iy Jd) 553 G ) (Thilmany,et.al, 2007:154)
il () o damy g 5l llal JuY) (0S5 Y Sy Ao Y1 s A suail) 3 sall (g Canlial
"APS" i il gy el yaalie e laal g ms il A2y Aaliall 3l sl ety 4S5
OS) cilagall ddail g cdalad) 8Nl 5 (Dle Y pandaly gy s 5l O () sagdy el alana
agle i S5 ¢ 5in s Al LS G gl s il (e 3 saladl ) sall agdy Jl)
GBsall (o o) 5l (8 AL 3 & gl 5 ) g Ao i g Tl 5 e JSG) BT Larie
Al

23¢9 sl as ga B8 IR (5L 3 AS s e Bliall G ege Dy 5 5l AdadsV 2
LS LN AS ja Gl e o Laliall o sall IS 5 il o (b Sl das 5 an sall 4l
Ol Alabadia e g Al (g 3 (A Slasal) g g 3 b Cangy

) iiall clasnall Baly 51 A shuall Ay il Aa ) (e e gana 58 Claysall g 55 ()
o i) (sl U] (pania Aeaanaaall (b soniill CHILSE (pn Begana 5 IS5 cardl)
G sl Calaal 5 Ban e Clagae (§iad Jad (e dnall ol piiall 4l cal 4o A8y
By 38l (SHSH aglla 3 A8l dasdll o8 (555 8 (Sport& Tasmania,2009:2)
TP {7 T P W Y [N N 0 S VRO PO SR PR S R
Dlagall 5 i ddbiae il (10) JSA) cpa 5 (Brassington&Pettitt, 2000:642)
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Gty (AL A el
Lt Al £ g jlanty) cloasds
ll daalall el il 5 i 50 Jall i 5 5S

G5l e A
CJ‘ SLLIU..PJ\J SBE& (:JA} 6.Ll.~u§i 9 “LIL;'A#SZ\S\}

Ay o) g 30

dxtaall GlS Al Lganss ‘;'m ) gal)

ey il jladydleall ol
@L.a.\l\ Y b gitall CJ\A&\.A}.\AQ\ C;ll.’.;\:hd‘ @JJS
Al v 0 J saidgasal

CL\LSJJJ\
Lo lial) clay g A
o) al Gl sSa g3 ) 5a Lgaay I 58 sall
4l driaall IS il g alad) o) gall 5 Cpaiall 5 uziiadll

LS i) il g

Aalia ol A8 55 (Y A el claiall 5 3 ) 5 Lgay A 380 all
& el c¥ay 5 6 sl 2 A Cile ) Jalii g A

10 Jsddi
sl BUE (B ¢y 593 g s pill gy g 5
Source: Brassington F, Pettitt S, **Sales Promotion In :Principles of
Marketing' ,2nd ed. FT Prentice Hall. Harlow, 2000,P:642
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Gl daaall = J g Juaadl)

oal e die g 553 5 (3 ) Gi ) (Sport&Tasmania,2009:2) cre JS Ll
AUl e giial)

omlall cliac YL Jaldial) g aas eliaci s )
Ol s paall s e glaiall (e dae ) I Gileadly LliaY) o Qs Y

3 el giiall aia Ao aing Allad SV 5 ¢y 5 5l Adliaall il gl e aed) a3
:(Aeron&Jain,2011:12) Jibu sl s3a a5l 550 (A Carginall ) sgandl day

ey ()

oalal) blall gl caaall (¥

(02 A g el 5 A 131 5 oY) 5 Canaall - e VI Jilay (Y
Ade ) (€

sl (e

Lol il g bl &

g sl il 5 3y Y1 (Y

e Saiay) ol cllaaay) (A

ASle Yl ala g (4

s e 5 Aplall Cilapall gy s 55 A et e 38Ul il jall a daee 038 2
de gane paind el 4alill (e o<1 (Dickson&Sawyer,1990:42) 4l Clagaall
Jha) il Ay 5 5l Legin dage CLDEA) s g g il ye o 4008} Cilagaall 5 3 (e
Ly 5 i) Calmall Ll ey s 50 Ay ) sl lBSall agads ) Joa (<l 50 5SI) jrs e guad
(Vs p—sd—ladiba gl b ey d il , e
O 2l Sl 25 55 53 s 5. (Campbell&Diamond,1990:25),(Tellis,1998:8)
260 5l 5y 5o 30 gl Amdia a8 ) G e ALl il jall <385 85 ¢y 5 60 )
3 LS 5 58 it e b 31 S L) 5 elanasi B sala s Y1 alall (8 Aiads g dpmitiall
.(Blattberg&Neslin,1990:2) p¢ dalall (3 guiill slatd) 4

izl s andl daaadl ClLE e de sitede gane gl Jie Clagial) 553
Gl s el Lgay A Gl ol ) 8 5l A JSG e o) )y idiall
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db’ ) Gaaall - J5Y) Juadl)
el ol | et |
i il | | B35 sl 52

:ddla g3

Lt a8 33l ) (e IS 58 (aSiai 8 aa b VLAY g e slaall L o1 35 3 a0l ()
A g CaaLS 5 ) 5915 L 3 A g2 sl e slaall 5 COLaall by o 385 e
2018 (e Aualgl) A jal) 15300 A4S (B o) (g2l J15Y 431 V), (Naik, 2003:2)
(Database DB)<lilull ac! s aladiul (o Gl sy dpndlii 3 300 i€l Jal (e il
5 .(Cohen,2004:327) S il (pa S0 85 58 5% e g Bafee Cilplee i il 5Y
(3l (5 siane (Ao Lgia Bl 5 bl agd dpaal 2yl Jia s e o Hai il Gl il
oda Jalail )l =3 Wil 35 ((Business Intelligence BI) Jlee Y <l juiiul
Jal e G sl Arda o Llle Tl Ylava 3y ¢y 50 30 Ble 551 e 58 5l 5 i)
(B1) e ¥Vl jlaind jlda) &l 5l SLas) aead ) <l ol aladin) (e 22l
IS Ll 555 ¢l 3 A a3 (S S 581 By gl L) 5208 ONA ey
Clua o sadinal 48 jaall o aaiad <l ) al o3 Gl g ABlin) Lelan 5 cagd dulituall
Vel aa s Ay puatl) il 2o 8 ClaMainl) die yy ohat 5l JAlan ) JalSill 5 Juall)
e (8 B sudll) i jlas da g3 Baa g Ao Aalall A e V) el 13a Al S5
.(Wheeler,2004:93) 4lall Cl3 4é jpall e J pasll

448 gudtl) L) Bas 1B 2 eda -2 ¥ g

L A8 paal g o 58 gusall Ly oty ) aoy Al (ailiadll aal e 8L 48 jaa ()
ae) gl o2 (3y sl (yia yad bl ae ) B 8 Lgd a0 s bl aan (4S8l e sy
.(Brookes,et.al,2004:7)

Ay il 40 3a3l) jalia s ylal 85 e dpen 13 Lala JSU0 48, sutl) Uil 520 ()

Aage Ols .(Amazon.com A8 8 JUall daas (e ) A g ST 8 ladll S )8 Al
Aay g LU Al Al 4y sl s 3lail) Ly ghail i) 58 Cila slae aladiul s By saiil)
&) .(Rhee&Russell, 2008:1) 33 &y s geal 3l ¥ (o il o gl el
S il J8 (e 385 (MIDB) Ay sl i) 5208 8 A aniiall Cilas jlaal) e 500
Gl 8 bl ¢ da A suzlall cd gl 8 (MDB) 4 sell Ul sae 8 5 dalal)
(MDB) o &aa (5 .(Lin&HONG,2008:119) <S5 &l (5w 2 sl 8
ol e Ll 5 an Juaal sill iy S 58l alaes Gl o )l (Marketing Database)
oLl Aglda ctililnl) Cunat s Juaay o das oo (MDB) o o) 5 . ObSeY) ja8 -l
.(Coviello,et.al,2006:38) il Jalail 51508 Lai aniind (o yal c¥la izl
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db* &l Eagall - J ) Juadl
L) g Al ) ol 23 (MDB) deakas] adicion ClS jod aa g3 elld ) dilal
.(Marsh,2005:105)

3 A s il Y AN Jn lasbeall Jaldig alaia gan & (23l by 2]
by el b 3laiy Le JS aladiad g Aila g oL dlee Lol ) gutl) UL 5228 o s
Gladaall Jagusi s Juai¥l gial (G el latiall) SUL acl & e La e 5 s )
DI e il 3l @l 2l 8 5 53 5 (Pinto,et.al, 2009:135) ¢ s: 3 ae e £l g
A el 5 bl o) )8l & ) 55 o g s (8 L) a8y 5 ) il 5 a1 3 ja (e
S pSle Y Jilu g g anllian g adali 5 (aall se gl 5 Al dae 5 J2all) () 9 310 Aaldll
S il a1 Arcald) il yisiall et o coan Jlae W) by ae ) 8 o 5 WS Leliagy
3 5al) Aa 5 (agilal 52 5 jlact 5) ol il (5 58 elaial s Z Lo 81 5 a5 Aol i
sl 5 o Saill g o) 30 ity o 5 ganall Conall 58 58l Jal i iy 855 A Ms))
e (i (e (O el &8 ULl e & Qs O (Kotler&Keller,2009:92-93)
Ukl 308 I3 e 4l (5 paanell s (LI Clalas aed Ul G saal) LS 5L S
o Clld) ae @ aladinl o) Gladudiall B gulil) (e S (5 stse () O 8 ssall Jiaps
o2a Clea Gl g sl ol J s (K05 agiling 5 agiils 5 sl g o) paall OIS s (L
3ac 8 (e el sa Lal o d S i) (amy O i L) 8 Jgd 5 480 5 30 iS ST dlanl)
A )l M jalas e AUl xead a9 GlLull 3 S Gled gl Cudddiul g Gty
Ciledgie ana 3€ s G815 Ul ael 8 Jas LS byl Jilas e Jaad g e giie
Aoals e 1 sl ST L o gl aadiud Taall cpnd s Aa ga g Aiskay () 55 28 sl
38 4aill 3l s (Data mining) <Uilall ss aud selilaial¥) oS4 g Sleliasl)
Sfinll e a3 L) (e € aaal el Gl Bl 5 o Saill Ciy yai e
i 48y sl ULl 3ac B 5 (Etzel et.al,2007:175-176) Wil sl lezan ol Lelidas
3atiaall (8 guail) dplae 8 Al A8y gull AdaisV) ac ) il 3208 L o) 35 alasin) ]|
B sl i (8 anadiall mand Clilal) 32l Lia ) 635 8 (e Lgd 1) g Dila laal) )
A Gl (Wehmeyer,2005:243) 4 sl il 5! 5 geal ) Jucadl 2y ks
a8 b Laalle e oy yad am g Y ) canl s Gl e < glis A gudl] bl 3208
:(Seller&Gray,1999:3) 40l Ll dlld 5 4.8, sudl) il 5308 o) )

G sl 3 sam g (i rd J g CaMA 5 Jas () Jlae W) Al 8 Gy sl ol ]
.(Bauer &Miglautsch,1992:7) sle JSiu

S ey el 5 JS 5 Ay 5ol bl s el e Al il sl (Al o
.(Rosenfield,1998:28) wileliall g

uym”ugﬂ\ Jaa J‘).ﬁ:\_ud‘ é..j}.a..u.m GJLIAUAMMSJM\ C_!th:l.d‘ D.J.Gléu‘\ -
.(Petrison,et.al,1997:109) 4:& sudll Clilull 3ac18 5 5alaall (8 pull Ciy 23
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OlaVl e i 8 A8l (3 s Agai) il o el ae S Ay sl L) sac s

a2t 3ol o Ak gull) UL Bae i LagdDUial) at ) inall ity (lalliadll 23250
Loy 5 AS ) G JuaiV) g B paiona yy i Als 5 (338 gusall 5d 535 ABa) (39 gt ac
.(Shani&Chalasani,1992:33)

Uals 138 (318 085 el ae i il L ol o300 (a5 Ul ) Jas 35 0 gual) i) 52c 8
Al Loa ol i e ) galting a1 0 1 (B il aa jlas iam (i Lad
.(Vavra,1993:46)

i 551 ALK s ol 5051 (e el AlaAT ) a3 s gl UL e ) 58
S;d\ Q\SJ..IJ\ u.aa):u_mm Jac LA&}LLL\\:\.A\ GanS) MAJA.}]\} cM\J 6:4_1);.\”

aladl agdll i O e yeall (e and asaliall 02 (L8 (daniia dlan) Sy axdi

Cea slaall aand Gl Fm S aan Alac Falliall alill (pe Ao guadl) bl sac s

Cpmen s BN A g5 B Adlad ST S0l G gasil gral o (o LS € 8 lan (55 2 55 86
:(Bernard,2009:35) Jeds (o¢8 lanal) 334 55 (5l 51 ae A8l 5 10

B0V <l gal 5 liladl e ) g liaa pll 55 jea ) Jadi L o g35)

aranaill Jadads o 53 sal) 481 e 5 cAlaaldl 5 ) 5 cclilaall 3 510) Jadii g dalaall

3580 5 ¢ gy sl i) 3028 calliaall calaal AUS 55 AS 530 Jandi g bl
ALl ey 5 AY1 il LAl g ¢ il

o2a Jelit i 8 dau g 48 yee Lt A pasil) L) 2ol il Aaalill 5 lay

O - Bl IS Llail) dalles (pe (1 gounall 3 pad) s2a (0 Sai 3) 45D il oSl
o3 158 ) printy U L o LT | gusad (18 gusall (o 222l G 5 ganill 5 0 ISy Chnas
ALl 3aeld B ds 8 3ale Giaad AE )l llaw Sl VLAl e asaadl o) A g gl

:(Pinto,et.al,2009:22) <¥lall o3a (ya 5 Ay gl

ALSie Glily 32 B Qllat Al 5y gudll cilillatia A& &) il
laadllsaga Je iy Al ils gall (8 ) uail)
Ol il (e Cileadd) aaali g aalod 8 Aedddl juatia 335
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4 Jgad)
A8 guatl) clild) 3as 8 iy s
dg}ﬂ‘ J.had\

LA LAY il addiod ) Al ) 48 gedl) cLaly) ggs
sl Cilagin (lagsal) 558 g cciilgl gyl J-e) Ay sl
L g it (Guob 08 agia A e o gl g gual ulhal) Jidadly | (Stone&Shaw,1987:12)
VLAY aan g ¢ Ol ) amdal B SN B A g ) ey Sacld

AoliEioual) CLAN) Cpans b bacLusall g Lol L) g

Bacld oLy cplaiaall g cpllad) (pdalal) (AL 3N G il glaal) pan
akall 1l La Jandi cila glaall Ay gl 3 ggad) il Sy
olad g (3539 81 & glea g o0 3% Lag g3l ag Lag Al sl

slal)

(Shani&Chalasani,1992:34)

s alilyl) ale ganay dalall) il oids g () Jdadl) odad
A8, gl Tl =l ﬁ#pu@mj,&_pﬂ\ A gall 5 gia
g o5 i) on e g (ot 2) AL i s e

Basaal) dyau g il 3 ggad) gl

(Roberts, 1997:26)

A jlanl A8Mal) (ulidy T (Al Adlad) L o i€l Bas ey (3 guusil]
Aag ) @ paaial) D B Lay cde giiall Ll g A GiLY aa A Al (Gama, 1997 : 20)
Aol g A8 2 gagall g A pall 5l

Bagaa joluaa Ayl gil dlld g curad O 9 (o ) bl aladlio) b

) (Tucker , 1997 : 51)

Gl 3l Joa Badall A8 mall (e (pSaa jab ] aladiud g gl an

ade iiaial) gl U1 5 pgolad st (Schoenbachler,et.al,1997:5)

Cra LA i g G 3l il Bae B aladin) o Bléad) g o L) dles
4 el cdlalaall (BEY AS pdld) ¢l Jua) (a ad i) 3o g8 | (Kotler&Keller,2008:246)
A pa cilBad) y ghat g

Y cled) o slaie YL Lald) das) G s siaall

6 sing o Janll 5 Sl gLy (3lahy qud 5 ellaima 8 438 gouil) i) 28

Cind (e )5Sy i 30 Lgaplai 5 Ll 5 il Hall 8 bl 5 <l oY) Gk e
A L pad (S 4y sl UL 30 Ly Lgy 505l Gy A ALY (3 sl L
2l AL 5 5ashe o 5 cAyianall 48 paall o Canll (il Gl 3N il Jlad 43 yla Ll
s1cl8 (Hughes,1996:4) )= .(Brito&Hammond,2007:131) Gs sl ol &Y
o Allad JASY) A8 guatl) Apalisy) el Gl 3 il ae ) 8 aladiiunl Leils 4y guail] i)
it Al Aleal) o A gl byl 3ae 8 G AT agy Lalaia ¥l 5 il 31 Sl s
ac ] el il sheall ) Al Joal (e 438y sl bl 2ol 8 8 40 Al bl
s peilaliind Al i (3 51 Gl 3l 48 jre JBIA (e Adaia) 5 Ay guatll 1 Al
(bl pan A 5 1Ay gl Ll 2o 8 dylee ol Jal e 3G & el (Say s agile
e A€ 8 U Tad i (11) IS (a5 ) s ¢(Randadll) clilll dadlae
oS5 Gaall s LN A Ul o Al A AN 51 Ada JSLed) IR (e il Y by
ol iy Gzl Gl 1 il slae Lgaladinl 4S5 Al Claslaa ) il J385
bl s YV s ) By il Aa 251 N dmy L J a3 )5 4, 5ol
Ay patl) UL 3ac 8 oLisY (5 yad s Al 5 ecllull pan s ya 8 () 55 oAy sl
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(Al 2 sl il slaall sl Al g A€ oLl (il 30 Cila slaall (a (3Saa 28 4T aa
A s ) I 5 (Cpsiliall il sl ) A8 siall Aanll) Aloall il 3 smaall il
(i el asen (8 408 sudil) il slaall ) gdaiag 4y guadll iyl sacls JISS (il sladll
}\ (g_auju\ g_aLus.a) il glaall (pgati g (cq_ud\ A J\ GA.\L.\.J\ dS.x@J\) A3l Gla glaa
MM\&.«(MDB) ).1}.1:44\_\3.«:; 7343 (AJLAAS\ G W Y g_al_u}.u) Gl ey Al
OF g s el o3a (8 ee IS5 ‘*—*9-’)“-\” Cila slaall (3 gusall s o4 Sl g ¢4 sl
e wallida 3 5, Saen VR aMecil agleedl ia gy S

.(DeTienne&Thompson,1996:12),(Drozdenko&Perry,2002:35)

29 - -, )
A8, gudil) 43 j2al)

Ay geutl) g ndY) Ay gaatl) e glaal) Ll ibas |
<) )l i - iwn L
ey g 5 jddia ;\,3; SIS |
\ s - )
11 Jsdd)

Alalid) dalad) dland) A8y gaatl) i) 3ac18
Source :DeTienne, K.B. and Thompson, J.A., "'Database marketing and
organizational learning theory: toward a research agenda’ ,Journal of Consumer
Marketing, 13(5),1996,p:12

A guddl) L) 3ascd Jae —; Ll

L o Aleal Lt (12) JS3) 8 Aaal) Dolead) VA (po 4y guil) UL 320 8 36
) JSLsal dagala daat il A ) Ayl 5 Ay pul) L 320 ] Adle Ayai) iasly pusis
s (e & g sas Analall AS 5l cilaliial 0325 @lld 2y JAEL oy AS 8 Leeal i
s e sall Jalat o Sty 138 5 gy sl ULl 52018 JMA (e g smsall V3] Jslal
A adl o algl Sy e WA agilld iy jallday dadllg el aY)
.(Blattberg,et.al,2008:8)
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db” N aasall - Jg¥) Juadl

/ Z\*,abm\

{ial) ayans
pail) gty PV Jalas Aalal . i gall Jalas —
Ly € il < Uil alay-
l Laglall-

12 Jsad)
A8 gaadl) clil) 3208 dlas
Source: Blattberg, Robert C., Do Kim, Byung, and Neslin, Scott A., "Database
Marketing Analyzing and Managing Customers" ,Springer Science Business
Media, LLC, 233 Spring Street, New York, NY 10013, USA,2008,p:8

Lon s 5385 Jlae 8 Apedaiill 550 8a) Lepad AS 530 (0 LAl dee ol iy of oSy
da gy oy A i ALl apanal oy L) il ) Ay seal) OIS 5 cila shedl
e Gy (2 aleill o s Y1 lea) odn o dpul) dead Sl A3l il (e L)
OSar Y A ) )55l cilgan 55 85 43 aalinall 8 G day Bl 5 5
G50 aadil dad LAY L) b La g gy gl UL 308 J8 (e Loy Leiallas
pranaill el o (8 Lelalat g Lgflan A8 5 ULl Jalai A8 €00 51 o gy 581
ULl sac B lade (1 Say Al 3 ydall san) & 4de 2l g0 )5 pall s aledll 12 dyanll
dolee JS O g5 ApSal) pdil) Ala o AGGN (AS A1 Al 5 ae (3883 Al 5 A gl
da Jad e dbiiuall sl 6 Lgaladiin) (e iy i 55 43 gl i) sac )
Aldieal) JSLaA)

ABad) (g gt ciladd B A gudl] i) Bacld jga LG

IR e 2aY) ALy sl Ao Bl 5 ilayall aaland g A8Mall (G gasil unth Hl) Cangll ()
GIATAalal () g jliall daad 58 il il 3l Jumdly el g Jamdill 5 ¢ Juai¥) 5 epaail
e 2ty Al 5 il () padd (e (B 5 a e G i G e Aadl A8
GO O el s 0525 dS ae Jlsall s el Bae 8 5y )l )y La 240U g5alall
A8 A add] Cila glaall o2a Bac e xa g Anaiadiall Cilaa Al g cardll g cilaliadl Lad
Ll et Bagd AN Gl s e laall il il 5 ¢ il pia g Sy o jLiall
AMall 3y as & a2y Al 5 ol slaall (o el 22l () Hliie W) Gy 3291 a0 _3YI
pllai 8 4 gul) bl A o B0l maan O (S ) gia Al Jal e gaeal
:(Yan Claeyssen,et.al,2009:111) dsills daga 5 sy gusill ila slaall
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O M e il i a J S i sandl il agledl alaai WY
(&) Al s e YA e 5 dadila dallSa 5 ) )

(el 5 il ) Adagiusall ) (pe Taiad ST o) i £Li) -

A 55 30 e B3 (0530 A YT il 2 ) il iy ye5 -
(adal) iy e Sl 5 o )

052 Juadl e Jseanllilial Juadl 3o f ite Juabl aaii &4

Ay gouatl) L) 3228 (g st (O Gy A8 (3 gl Jlad aladin) Glasia Jal (g
ad ) () saall) CLilaay) 5 o(aslll 5 au¥1) draul) ) paaiall riba slaall ¢ 551 (e 2 3all
Adladl s edaadl s ¢ yanll) 481 je sanall g deLaiaW) Clibull 5 (=5 STV ag all 5 (il
(il sall) A shaall sl g o(OMSall 5 Adailaall 5 aliy) dpeLaia¥) cllall 5 ¢(Aue Laia !
Al s o(Ala el Jila 3l (e gy )il 5 elasT) ABBall il 5 ¢ (alaia W) cild ¥l
lele daad Ll il g o (AasiSall cilaiiall g o L8Y) dilae dagada g cpdall <l jLa) o LEBY)
Lok alaia V) (5 sinsa) A0l Sl slaall 5 (O 53 3l et i) Sllall e il dlee (4

Al (3 lall aead A8 gual) ULl sl A U1 e sleall paen 5 (ClalaaYU Glay

G smniil) a2l (San ey STl g g Ay gl L) B2l (e s 1) Caagd) ()
Ay gail) GGl Bae 8 L ANl (5 st pous sl HIIL 5 0 5 ) pad Lad Claadl
Lals (e daail i) 0 53 ol ) a0 2] (a5 Ay gl )l SASY danls aaa
Ay il Ll 32218 g0 a0y (13) JSA 5 AKKE ) 4S5 o) S (A Aals ey
O 53 iy putl) Sl S0l e J5¥) 2 214 (Yan Claeyssen,et.al, 2009:117)
G ail) Aaidha 5 Ay 55 yum gd Il ecarad T lo sheall apen 333 Dl s
ari O g La s Lelilas Lebiau g clbal) (g 35 (5 g Ay sl il Sac 8 a8
J58) A5 ye by 3ael8 ) 585 o 5 Syl clalial g Callal 88 5 438, sul) cilila) 520
Ay sl SUL 3228 (e SN (a yally Lgaladind 5 Lall J sea sl dgwy (Basas ulxs
G sl ALl o) 5l g Ay gl ilaliaW) Al el Slaall aladiw¥) (laa sa
A8 s 3 ) Ol dasad dal e il g ST an Jal (e il pladialy
b _yaltuse )y ol (8 5 5apa cileUnd S5 Jal (e dadd Juail pe iy (a8
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laddl) cp bl

e adlad) il s aalied
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(Marketing Information System MIS) du& ¢l ila slaall aldai o géa IS 2
(Sl g danl N o 35l (A sarial) dakail) cuslS Gilud) 8 saae Gl g e 1 53 g0
S e ge LEnY 3 pieaall ol sall 58 50l cp Al <l jady 5 snasll s jeal ) seda ag
il slaa alai Cayiad (Say g A g U dade 3 438 gl e slaall dakail Canial dgiline
:(Harmon,2003:137) & 02 sbe dxy )l ni (MIS) Ay sl

&) g ¢ mmalitl) Tl g (oLl g el (o laglaa 855 )5 - Jagdadl) dadas|
Aballdelua ) #Ua3 Sl Gla gleal) e g 58

Ol el S g Ay paatl) Ada SO 3 patasall A8 yall i 5 - aSald) AN g
T Ll dds Bl 85 (9 gl (8 Aaliall Ga ) s JSLEN agan (e (3 goniill
Ll aca o) e Y sadis St ST Ll i

DA ae) @ LEal il (g aall e Ladai¥) o2a Jie - (B gedl) & gag daiil
Ot e aaniill 5 4y gutl) il ) ) U1 Ay e 138 5 Y1 5 sl il i
) Al e aladl)

Ja Al Al Aslatid) il slaall 5 la) yud o3 e AadaiV) oda Jaad — A8) pall dadad) -
e O slary A

labiia) Al laaall 5 alaadl a3 el g cdapdadall gad 46 sl Ada Y1 43 45

Gty Lad <l a0 Aa3) (MIS) Ay sasll e slaall adai aey g oS i) Calaal s il 3
iy Jalady 555 aand daaas Sl jal s Clara s A il e (MIS) oS Adaiil) odgy
<)l o3 aial A8 Ea il sheall g ccauliall Cad gl 83 DU il alia¥l a5
Sl slaall allai 5 ol ool la slaall () galling (an ad ya& 5 o) g JLAl g ) galdla)
O geall (MIS) Ay gl e glaall ol Cargy 5 (Kotler&Armstrong,2008:227)
e ST (MIS) 22 5 eciba shaall (e ddayl sie Ao sana () bl e dliall palial)
e Calll 8 e a0 g A0 N el )5l ALas) el 52 Y dalie il slaa 5 il 3 e
Al 4l 4y sl ila leall alLss (Boone&Kurtz,2007:89) <iye 235 cila sladll
AL Al cld il glaall paiceall Al o) jaall oy 3 ) Cargy aladll ) il i K1)
s A8 3] g Ay gl e gleall aldai g Al g susall Ve g B33 al) agll )i
malall g alll 8 A el el et w1 5 A il el el A dleial) <l ladll
phaiall (3823l 58 oW aaa i gaa alhal 48 5 (Armstrong&Kotler,2007:230)
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pana ) Ay ae JalSilly caingla 815y 5 Sl ()5S aaian g 5 Al il
3 89 (e Jalaie JSaa 4l (182:2009, (—e 3ll) 4-i7e 5. (Harmon,2003:137)
S Sl g 200N jaliaal) e drasall il glaall (3825 5 2 il daaiadll 3 34291
O IS Ll B sl (Jlase 8 Baa e YLae 8 )l SLAsY QS aasi
el ol e g ) il 43D allats AakasYl o3 O ) (Peter&Donnelly,2013:42-43)

A ) g adalall jibaall e cliball e ls yiul g 58 UL ae ) 83l Cilina n L)

2 A Gkl (8 llall Aadlaa] o) ya) (5 giad Al Baclall 5 )y il o mdgad Y
sy gudl) il ) al) AASY Bauda

LY zilall aladd ) g Glilall ae) 8 CaliSiuly (8 gunall prany (M) ) gl allas Y
A pal agilala dallaad Gl glesl)

Aol bl Jalas g Jada g g o g Janodi g aaad 385300 (39 )l g8 (MIS) W 1A

o mmnll iy L 5 535l aalindl s A€ 580 Jlaely Alaal) ALl 01

Loz s Cppamnsbiall 4800 5 JSCaIL 5 Cansliall gl 8 2 1Y) )l SLASY da 331 e sleall
AL Calaa siay

Ay gl AS 53 a2 as )5 A LalSiall dge ) plaill e day sl G (MIS) @sSs
i aranad S 3l e Gang Gl il glaall adiine pe i s 1w ¢ AV ) aall
ccmaliall JCaIL dagaal) bl il glaal) o) jae Jaad 3 Aledll 4y guatll il slall
o sleall adai &) Ay gail) <l ) 58l Juadl A3 e agiae el Cauuliall ¢ gl () 533l
alie e paie JSacays ) )8 plal daliall @l jLdll sae e 2y 5 48 ool
1S 5l 5 €3 ) small 5 AL I ae Ay sl gl 1) (o S5 Ay soutl) Ayl 1Y)
3 (el (MIS) G A 1) 2518l 5 (Armstrong&Kotler,2007:233) ¢ oY)
a (s cAaal i) s g dgaci) JuY) skl o3 saall da ) 5 ¢ giada sl JalSill Yl
G Alle 825 ainal Basial) Lyl y cullu) s el (e de siia de sana Jig 3 A
G—e S al) gea 52 1 el dall L LYy (Varshney,1997:65) Ll —all
Jiadl) apaaaill 5805 (s j1y (14) JSEN i el 5 (Kotler&Armstrong,2008:228)
aranat () A4S shdl <l 1Al Madl  cankaiilll araaill Lo (MIS) Ay sl Cila slaall plail
<yl il A Adlad e il 5 3 sl e sleall slbai 53 5a o 45 aga (MIS)
e e giiys lan (MIS) of (14) JSall ey 5 (Jobber&Fahy,2006:111)
sacld oliy g JiSa8 (5 yam o G all i (e e glaall (g Aalad) dpaaty Tay Cua 3y gl
(oS adaill) 4 gl ol JlaaiuV) dda il o 4S il Aglalall i) e da 331 il sl
ISl el e e slaall (MIS) £ 55 Tual s cila slaall Jalasi s (3 gl g g
Ayl Gyl Gl 5 8 ai e b agiae L il a8l 8 g il
AV dag Y1 juslial)l (MIS) st s ¢(115:2005 , seall)
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uteiel Qi | i b el | 0 bl
PV

e i e glaall o ghat it
Claghrall anli gl | Sl | ) ﬂb‘-.‘ﬁu‘f‘ﬁ Gl il
Abagiu 4da)s 4y ool )
e <) g8
BUS asd g (i gl

e clasiall damd{ | SR [T G [
L'J sOJuéUA
PETVEY
Al (5 58
Lalal

il il | i | il 19 i ol |
14 Jsdd)

e il @E.'\S\J;gluuﬂ\ QLAJH‘?EJ
Source: Kotler, Ph. and Armstrong, G., "'Principles of Marketing' ,12th, Ed,
Pearson, Prentice-Hall. Upper Saddle River, New Jersey, NJ,2008, p:229

(bl a0 g8) Al edlaud) (3

5 «axul 5 (Internal databases) iy Clily sacld ol Sl e Baal) 2
OGSy llhy 3,80 8 bl jalias (e Lgle Jlan) Al e glaall 45 5 €] Cilapens
oAl il Lkl 3ac 8 Sl ghaal) xa Jueall 5 A ggany J gaa gl o (B3 gl 2] e
5 .(Kotler&Armstrong,2008:231) Y1 axii s czal ) Jashad 5 ¢ JSLaall 5 43y ol
lan (e J81 e ¢3Sl e s L) Jpa sl S e sale A0A A bl o 6
a2 Y aend LA e slaall 0 5 Loadl JSLEA Giam Led G ) s A1 e sladll
Ay el el @l A Ay Ladll sy all 55 5 A LalS s S5 2 8 5, Al

.(Pride&Ferrell,2006:25)

G geadl) &igan (Y

<l )yl ALas) 2 81y Bac L jpa| (Marketing Research) (oo gl D gy CBagl

Jal (e oo s 5o IS5 bl 5 ila sheall s yig Julady pan (Ao o585 4 sl
GBL;L»Y\ QAJ]\@&M‘QJAJJJ\JA&\MEW\}%J}M\ULAM\&M
G&}M)A}@@.ML.}JAS).A} cB)M\%M\M\MQLA}MEQJ}mJ
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T P PPy P S g P I PR PR RrCrpoe
Loy (o Al gl L o (33 gl smg L) (AMAY) A 5eY) (33 gl Fpman 2 o
o2l i e s aail Aol Cila slheall 5 el slaall A e (8 smasall a5 )
sl YN a5 iy guil) Sl pa ) a5 e Jiaa g 2yl 5y JSUSall 5 Ay gl

.(Malhotra,2007:35) 4:Saalin dleaS (5 gudll agh (punig

Ailaiall MR (e G JS Jilat s Jiadiy g grind Gl gy (L8 13
05l G il e ilanall g ol g s baily

(VA a2 el.B.a') 48 gl cila glaal) Julas (T’

(e 4lalSie 4e sana 54 (DSS  Decision Support System) L) &l ae alas
e seall 3o a5 sl ae 3 yilae deliilly )yl ailial sas Gy sulall il 5aY)
s (Ezine,2010:7) LRl y e gd el an &y, 4l ia S B dall
U Aol o pudall bl g4 (DSS) U A aes oLk & ) (Power,2002:121)
boyladd 8 agiac Lual i 50eSll) Guaadiall e e ledadd s Al seun Lol Jsa sl Sy
e\a@\@dSLAA\SLSM;UM\ ‘)\‘)3@_.4.1&_\.\.1:-.\&\ K¥Y MJJ\).SM@.AA&J—ILLJ
D8 il g sl Ailiaal) Jaladl il LAY La e s da )l daall )1 30l
(DSS) il g dlee acad Al adaill e 2l )l aed sl mllias judy oSas
A Eal Ja dlee U Laad A bl Jpdall g i) ala i )80 wlal ma
.(Ezine,2010:7)

e Jeldh o Dpaall meii Al Slel ya¥) e de sana 54 (DSS) G sl 5555

52050 ilge il AAlial) L) sa oUsl 13n s o 5 Leblads Lgnen 3o 5 il

A 5 ecpaaliall 5 (3L 3z e Gl e Wil Jai il sale 5 3adatia jilias (4w
Al Yl 33 el e s dgalaladl g daeLaia ) 5 Lalaisy)

Allad 5 3oL 402805 5 Ay sl o slaall albad 0 JA8 o S8l e camy 13
5Ll ALkl 13 o dals Jal) Al sl 48 sl Ldlaal (§aia (e (Sal i SiS]
A8 3l Japas ) 5 el g Aabidal) iUl Ja g 8 Ay sl il ) ) Ak o yn 5
dad giall e Al cHlalas¥) s dumy 5l il s e sSal) Jaasll 8 Jias 1l
(B smad) Dl g A LAl 5 Adaall Aidliall g A SISl 5 88 g Ao Laia W] Ol yomiall
Juial Lgd s 08 Gl JS aa Jalaill 38 5 adaiass a1 13) 5 Wy 5 (1SO) 325l salgdi 5
L LS alaiid day s (8 small (a9 50 a5 a5 gaill ane ol S &5 laaa¥)
(A s ) A Lgle Jgman A8 yall Ll oDl e ghaal) Jalasi 5 aand & &8aal)
sda o Jlasd Jin g Alle doalii) Gaiai s Liladia gy g yi g Alladl) Ll i3 HAS) 5 Ledlaal
Sl sbaall plbai) ajle 31y la ga 5 Lajdg Slen 48,530 8 05S) O 0¥ e laal
bl Bl A e Gy sl ppaal Glaglaall 5 55 o Jany Slgadl 1aa 5 (A58 sl
Al dugy gl el ) el Sasy ella
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clatiall e Gl b il il ad 55 e agineludd il slaall ) (3 saling ol jaalli
o Gl g a0 ) 9l iy jliaa g Slanall (e A48 1) A jlaa g canll g daliaY) 300 )
Ol dad 2535 A 5o Cpaat sl )l Gl e il g <l aN AR5 5 65 puiana dglec
e 05 Lo Lle S g LIS 8 5 A Al Juadl as) il a5 dal (e cpudlial
e gledl) (e Jgan) il g aaf e s dasaall o slaall e J samall Gl
(Dixon,1992:29)

an S RIS cilagles a3

Fagnall cle glaal (e 860 e llia Gl |

A ()5S Y Camy e sladl) s

Ledadia J85 53 Al Jiad cila sladll

() o I Ly aa e 3SE 50 Y o oSa IS8 8 deai Le Llle Cllasladll
48 uaall

[ ] (]
o o~ t <« —-

DB 5S Gl Crnd (Jlae s Tl IS Tam 5 508 Ay guatll e laall ) dalalla 13
Al eaatiy ((Aoutad 553 (e Banl ST e sladl Lgud (5538 jae g8 Gy puail)) 4
S 038 G cras ¢ OlAN 35 Ay (53 ae ) 8 Lia gl 2y gl e sleall Al
Al gl 5 320 (3) gl (B U5l AS ANl il 8 508 58 Ll 8l A 5ol
o2 Jiay g sill i sy ghaiy paendy o gile Cala gl paend Ailia) 5 Allad 4y yaass
CuilS LalS 5 A8 il sl JAalall assl) e 3a0mte il slaa g culilall ~UaS &l ) al)
D203 A5 8 g oy yasl) il (pon o) AilSa) il LalS 5 g il el
Gl ) Al 5 dale ddaay Gl ) AN fren Aladd ) jaiu g el Led Gancay s IS (35l
Le JBLA (pn Ay gl il sheall UL Al 5 8L (500 e i’ Al Ay sy ol
Jgmal) e s Fuali 33 sall s Rl 5 883U aaii L35 )l (53850 e shaa (a0 53
Ll dalall g 8 g AiSae 4605 i 5 Leale

CRM (s cldde 5 ) ¥

0530 ¢ alsall e A e ALYy ja g salall Audlially o o) alle sy
o b5 A sall o g 5l SaSla 5 Lage e hon rvaaal (630 Slas¥) a5 ¢l ¢ Uil
a8 Jlad (3 st (550 b Liaia U (3 saatl) malia (Bnda Sy 5l Cilyaadll
d5ie JIA e e@small o s All 5 OV 2 (s el 283 S iled ) SIS,
Zladl pnlul jualinS Leian) 48 suiil) Cilalhiadll s aaliall (e ayaell Cica ji 3a0s
Jlase A Cplalall (ool 4 glle clallaiadll sda e Cangal 5 dlgibiail yin 5 IS 500
i 3l SL8e 5 (Customers  Services) oil )l cilea & Lgilial (a5 Gy sl
GL8le 3,03 5 «(Customers  Loyalty) ol <Y 55 (customers  relationships)
(CRM) 1 jaia) Cayay 3 5 (Customers Relationships Management) ¢l 3l
S i apaa A Y (M) ) iy sl meiall apaall Jaaall 1is maaal
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odgd zalill ) jiw¥) 3wl Ladl 5 S5l cilasi) iy s o) #laill #liie agile
ot a0l Cplaladl (Y e s Lalall 5 1oYW Telai) ¢ 2S5l Al 5 ¥lae JS 85 46 el
GLEe 3 la) aad g Bagoadl 48 eudl) Adudall JalSiall K4l ga 3 ool I ae pdloe (bl 8
Aaulill o3 Gl cJlas W1 3100 Jlae (8 AW adall 8 dpaal cilalad¥) HiST e ol 30
Cpaend Cangy ) 2aY) e Leiily 55 AS il lBle oy ) so i saaall 438, sl
(Arndt&Gersten,2001:5) W sai g ) jpainl 5 Lilsy e Llaald) 3 AS Al dpay

anaii g a8 4S5l Lgaadid ) Glleadl (CRM) sl clidle 3 )l anad
JLanY aadiud g (g 3 Cl8e B HlaY Gilaae gy Gallall Ll § o YL
o e Dl slrall 22 (o J guandl Sy 5 LeiBle i 5 (il HL daalall Gl laall (385
a2 il Claadl) (st o (CRM) <alaal o) 5 4S8l aljla) Calise 8 (il sl
zeill V35 (CRM) Lasae Aoagindl (3 5D pgy Juai¥) e e aladind 5 il 30
Cilma 23l atane S0g L 3l e ae Jaladl) 8 Ladiiusal) el all ) sty 53))
08 (CRM) J Jalid rgd g Ll allati e pall 038 o e ¢ 5308 ¢ 52 311 lde 51
e g 3 5 (A Aanll cu JA8 QG 8 5o 30 GlEBle 5l Gl ol G Aaals
pdai (e BaLEELY g alatll (il gall (Say Sy ae 5 agh s (Blas sllac) (93 ey el ) s
ot e Sl sl Jlae b Lgalina il 53 (3 (CRM) 355 0 (Say s s slacdll
(sl e 5 1) Ayl 251 5h CELESILY Uy 55 im ()5S e sale sa il of (ga
= ol (Ao 5l A paal @l o Lgild yaiiwe JSy ag) 3 cilS il slae cadlS Ll
Ay Al Jlae Y dagl i s il 3l cl8e 5 )l Gliie ] 5 adlidl) SLaiy)
Gl 48 jral) GLESY (1T) ila sbeall Lin 1 1S5 5 4y jlail) ililaal) (40 i 30 e (CRM)
05 s Lt 5 ¢80y plady 13" S0 5 s e Qe ALl e ey i)
Sy VLAY 5 e glaall L 5l 31 JLadl) alasiu¥1 138 i ae (Rahimi,2008:3)
dpadill cleadlly Hlaud) (aladil s cilatiall (e de siie de gana Lgiily a2 o) A4S ,50
aens el aa o S 5l o 53V AL ) G sl Alad Jal (e Bl i B
anill Calall Lads ol 8as ge Ay ) aafi) Lgaladiinl s dpa LA s 4dA00 jalias (e e sleall
ot e AS 8l de by g Cilaglaall o34 ey Adagiuall 4 guaill Gial 12 S il 30
Gl ANe ard b o5 agilad i dlil il aiiall gl cilax Al o K55 Uiy 31 Jaadl
.(Karakostas,et.al,2004:853)

dagl sl (Ll (CRM) 1 (Grant&Anderson,2002:24) G— J-S <’y 2}

By Dl 5o ¥) 3ol 5 A4Sl mds ) Chag Al Al o 3 jaaiall el yall (0 A semay
Al s Lia N8l 55 (s 30 Aad psaad (e Jaad) g a5l Ban Gl 5 5 (a5 8
(Reichheld&Schefter,2002:35) (—e J—S L ¢8 e clll S L gile 3 hilaall
238 (Judith,2003:4) Wi el e (Ao mlo¥ 8ol s il oY 5 el Cilba jiuli el
Y AW ol e ALASH ailin 500 e s pe ABDle sl 1Ll e e
Lebe (a3 AS 3l Calaal (38ay Ly ) 581 5 4l 5 el ylaall 5 el glaall
labaia ) cilide g s Baasal) llesl) A 55 o5 Aaulé Ll (Wikstrom,2003:3)
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JaV) 2 Gl Ll dad ddlal s (A ga Joan) dal o La g sk y 48,000 8
Ledl (CRM) = i s Adatinall g Al (il 31 e lad 2 aad (e Sad ¢y shall
4ay e L5 ale da g il 5 4S 58 G AlalSe dlae o ALald Al i)
AL IL Balaia ) Jad (e agion Aalgal) A8 5 Ll y ) el ulad e o 5 (a gaadll
il sbeall aladinl g pen A agd Ja¥l ddlgh Jiael 20uli oo 5l agldad (3uiaiy
Alaliny jaiwe ar@i ol yal ol e o183 4 na aaldill g ) 5 3l (e Ay 5l
Ll (CRM) «d e a8 (Janjicek,2004:25) i .(Clarke&Flaherty,2005:70)
Al A8 38l 3 gea 53 ) g0 dxa 53 dad (e Clainall avana ddadi A (il 3 aaal Al Adudl)
Leils Led e (Lipscomb,2004:66) Laix Led (il 3l oY 5 ankant s 39 3ad s laadl) Juail
ety LA (AN Laa gy (o0l 5SSV g g 1) Jlae (8 8 pmall Ly 38 5 4S 500 0 5
L&l (Scott,2001:45) Led e 5 a5 palam ) oy Letily 3y Lebas 58 (31 8 5aadl
b o5 Lo BaLaia) 5 LY daaadll dalall colloadl 5 3 jlaill clleall (e de sane
de gana oo 5l L (Injazz&Karen,2004:146) cx JS ihe a5 il 3l cileadl
A5l o\S pg cpllall i 3 ae B 5 oY calill 5 cilleall (e 310 5 ASuLaka
Ledhe 5 Jail 3L (e il Gaay <l oY) Aedd g Cilagall g (B guiil) aladinly cplaiagll
o AS) 5l g Llaia¥ 5 lwiSY dlee o dlald dpaii) il Ll (Storbacka,2000:565)
Gy sl 9 Slaal) JalSS e (g shati (A 5 () 52 0 5 4S ) 48 ofiie da (B1AT (3L ) Aplas)
a8 Alladll 5 B LS (n 2 S (Bl A4S 58l oy ) i) JuBls il 5 5 ¢l 1) Aadd
e saal s J133 Y ol e 503 (L (Freeland,2003:99) - 55 il 31 dagsl
aa i Ly 3l Bl 3510l 5 el sl Lgioan 33y ) 5 ol oY) il Cilasil i) Jazail
S 5l il 5 iy ) Aadlall dad 53y 55 il 3 Slitel gl o) 3 ST L b
O gnaall el (e Jsaaall Gl (Pl e dag a5 4 8 GlBBle o Bliall e

Aaaal) &l |l aay o 51 g3l 5 ALalal) (5 581 5 ,13) zmed 5 ((CRM) ililes

¢ Llia V) 5 luaS) Jie ¢ sl Adlaiall clallaadll e 3 5 28l Ciy jlaill alaea 5
22310 313 o (CRM) &) 55 iald) Gl lat dagis 5 o6 55 (52 W dm y s Ly
pe M Lgaladinl (1 Say 5 A8l (33 i 0 e ) skl s 3S 53 L (e 2 3al) (e ]
elod el e s gdle g Aoy Y il 3l Calagil 5 45 jadll cpaadl 3 lay) ol ) 48
20l AL 3l oo Lol 5 cppndliall ) agdsats g sall e il 30 quins e 38,40
il A8l =5 s (CRM) GL Sl Ll ) e Alabiial) drdiall A83le oLy e il )
(Ol Ly G Jad e ime 13 VL) JUA (e agele bl g il ) &l gl
€A, 8 Aad (1A5 () (CRM) S S g oaat )l Jlgad) 5 4 Jaldia W) 5 g
AN e 5 el L@y sl Jal (e 480l L) Lia 51 93€5 3 a0 Cusd (CRM) )
26850 s2e s GO e B late e yi (AL QliBle 3 )l it e

aA
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A gl ) jLAsuy) Y

2yl e & (M1 Marketing  Intelligences) 4usy s—wil) <ol JLai W) adai 455
o paliiand 28 Jlac Y1 (e a5 3Kl 5 Aual i) el Al Jaa i) eyl iy
o e Adh el dal e de sitall gkl 5 HUail) e bl aeatil € <G Jadlly
ST el s el 58 e (e Stad Jlee Y1 a1 e sall Allal) Ll (el aleSy & 5yl
Gle) ya¥) (e de gana e B le Al gudll Gl LAY WUss (Jazdtech,2010:6) dallad
Ao0laidy ) Aanll e Cila glaall (38211 3y sl o) jae Ja8 (e deadiieal)l QUL joliaa
Lile 235 (Fa0,2010:25) pedl ) 38 i (8 Lgaladiial (S () Ay aill
8 _aianall 43 jaall g adlall g aY (e Sk Wbl 50 Sl A sl) 5L (Kotler,2000:137)
Oe St Al Jilas sl o Ay gaal) ) Laiul ) 5 Lea Hla 5 A8l Jah sasdil (g Hally
Cpnadliall (e 45Ul 5 ail) ¢ sapaall A8 paall e Jloall e Sl &)
alLi )8 e 2 3 (Mochtar,et.al, 2001:141) =i (Freihat&Sultan,2012:327)
Cromall B e deadtial) jabeadll s el yall e de gana 43l Ay gl il LATLY)
e Jrant Al Al ddag yal 5 ags Falall da sl il skl Jga Cilaslaa e J gaaall
Sl SASY By gl (5 e Baclise g Ay gl LAWY (e sl el
.(Mochtar,et.al,2001:141) 4 s el Y¥laa Calita 8 agilon (8000 IS Led genl 0
ol L Ay gl ) LDl Dl algall (124:2005¢ sandl) s

Ailiall 4 o Gl 52 Y Lgaans sl Jla ) sy A0 430 68) UL of selibad) pan -
L 5 s syl ol Adle jalian (e ol s Adlida (ol 2 Y pand 4355 il g 5 sudl
canaiall gl 8 By pail) (oal 2 Y Lgia 3ol s canlall e Ly A

Axanall clilll 485 5 daia (e S o sl andl -

) Lebisais Lo i s Lgiatlan g dlise Ll 55 (e cililal) ) il (ol senbid) Judas -
@}uﬂ\ Q\J\)ﬂ\ Ay Sdgé.a k_ibojlu

L) Aalall die Lela jind Jgn oS sl b cilaglaall (3ad &

JS8 A leal ALy A Al lasledl gl jiul Lg daly g rcilagheal) aajsig i @
liall 8 ) 8 L) liag (sl el ) el )l

)8 AASY da )01 e slaall Lol sl g8 48y guil) Ol LAWY 3 geaddl) (4 1A

e LA (e Sy Al AEDIAY 5 4 il 5 Ao g yudial) AdadsY Gl g Ay gl Jlac YY)

L sall il slaal) W) o Lo Ay sl 5Lt W) G L 5 cpadliall e il sheall

e glaall Al Ay gl <l LAt Al aaay Cum ¢y saal) A @l g daty sl
Gasntl) (6 e ) Leabin g Lgaany 9 A0l 5 Andliall (e 4. 33U
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:(Freihat&Sultan,2012:328) i sl <l JLainY) (e ba3eia &) 5l 2 i g
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Abstract
Philosophy of postmodern marketing as a framework for the
development of marketing ethics through marketing capabilities, and
database
An Empirical Study in a Sample of International Companies
Operating in the U.S.A.

The study aims to find out the impact of both of the marketing capabilities and
database in achieving success of companies through the development of
marketing ethics within the framework of modern philosophy in the field of
marketing management, a marketing philosophy of postmodernism. After
conducting an extensive review of the modern research in this field has been the
development of the Default Schema of the study to reflect the dimensions and
variables of phenomenon researched represented problematic study and
concepts of philosophical, which stipulates the development of the ethics of
marketing throw marketing capabilities and database within the context of the
practices the philosophy of marketing postmodern. The Default Schema depicts
the reaction kinetic and causality between the four intellectual and research
components is: the first variable is the postmodernism marketing (the
independent variable) with five dimensions of the fragmentation, De-
Differentiation, Hyper-reality, Chronology, and finally pluralism. While the
second variable is the marketing ethics (dependent variable) and comprises two
main approaches are: standard approach and positive approach (descriptive).
The marketing capabilities (first mediator variable) was sub-variables for each
of the (management of marketing distribution channels, after-sales services, and
marketing promotion). The database marketing is the (variable mediator I1) was
where the basic dimensions (the information system marketing, customer
relationship management, and intelligence marketing) .The application of this
study and collection of data from 10 companies operating in the United States to
be a resolution tool scale and in accordance with the metrics and conditioned
using the survey method of targeting analytical sample of managers in
companies amounted to (109) responder. The study use the set of analyzes and
statistical tests using statistical software (SPSS18), (Amos), (EXCEL) has been
designed especially measuring instrument to collect the necessary data that serve
the subject of the study. as The importance of the study emerged from the
modern variables that were not dealt with and receive adequate attention by
scholars and researchers both in the Arab or domestic world. The study found a
set of conclusions one of them emergence of the effect of the independent
variable (postmodern marketing with the five dimensions) on the dependent
variable (marketing ethics) in all its dimensions, through the mediator variable,
first marketing capabilities and second variable mediator database marketing
and all dimensions. The study made a series of recommendations depending on

what conclusions reached on both sides of the theoretical and practical.
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